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BCTYII

Kypc «Bupo6uuntso nudppoBoro koHTeHTy / Digital Content Production»
BUBYAETHCA HAa TPETHOMY pOILl HaBYaHHS, IICJAd TOrO AK CTY[AEHTH ONlaHyBaJU
CTBOPEHHS MNyOJiiKaliil y pi3HUX KaHpaX, HABYWJIMCS NpalloBaTU 3i 3BYKOM,
O03HaMOMUJIUCSA 3i cnenuPikow pefaKLiiHOI AiAJBHOCTI Ta 3100y 1M HAaBUYKHU
KPUTUYHOTO aHajJidy Mefia. Taka MNOCHIJOBHICTb 3abe3nedye HaJlexKHe
TEOpEeTUYHEe W NMpaKTU4YHE MiAIPYHTA [Jid MOTJIMOJIEHOrO0 BMBUYEHHS NpPOLECiB
UPPOBOro NMPoJIaKIIEHY.

JlucuuiiiHa € ABOMOBHOI, Ma€ BUpa3He NpPaKTH4YHE CIPAMYBAaHHA WU
OpiEHTOBaHa Ha OBOJIOAIHHA Cy4YaCHUMHM LUQPPOBUMH TEXHOJIOTIAMMU Ta
MYJIbTUMEAIUHUMUA IHCTpyYMEHTAMU [JJf MiATOTOBKM KOHTEHTY pPIi3HUMHU
MOBAaMH, aJallTOBAHOrO /10 JIOKAJIbHUX, HALliOHAJIbHUX, MIXKHAPOJHUX ayAUTOPIM.
3aBJaHHS J1abOpaTOPHUX 3aHATh MaKCUMaJIbHO HAOJIMXKeHi /10 pealbHUX YMOB
(YHKIIOHYBaHHA LUQPPOBUX Mefia, W0 cnpuse (GpOpPpMYBaHHIO MPHUKJIAJHUX
npodeciiHUX HAaBUYOK, HEOOXiAHUX /I pOOOTHU B Cy4YaCHOMY MeJiiacepe/0BHUIILL.

MeToto kypcy «BupobHuMITBO nmudpoBoro KoHTeHTy / Digital content
production» € BUpOOUTH y CTYAEHTIB Ha TEOPETUYHOMY ¥ MPAKTUYHOMY piBHI
3HAHHA | HayKOBY CUCTEMY MOIJAALIB PO CTBOPEHHH, aHaJi3 Ta MOLIMPEHHH
IUPpPOBOr0 KOHTEHTYy Ha pi3HUX MmaaTdopMax, 3 ypaxyBaHHSM Cy4aCHHUX
MeJliIMHUX TMPOLeCiB, MDKKYJbTYpPHOI KOMYHiKalil, CTaHZApTiB, €THUYHUX I
NpaBOBUX HOPM, @ TAKOK B YMOBaX IJ100aJIbHOTO Me/[iapUHKY.

Y pe3yabTaTi BUBYEHHS1 JAUCHUILIIHU CTYAEeHT 3400yBa€ 3/IaTHICTb
CTBOPIOBAaTH LMPPOBI MeJianpoAyKTH [AJs MiKHApOAHOI MeAiaayaudTopii,
epeKTUBHO LIyKaTH, BiIOMPATH U ONpalibOBYBAaTHU iHPOpMalLilo 3 pi3HUX JpKepeJ,
KPUTHUYHO MUCJMTH, aHa/Ni3yBaTH Me/lianloBiIoOMJIeHHSI Ta PO3Pi3HATH PaKTH U
OI[IHOYHI Cy/pKeHHs. BiH yMi€ BUKOpPMCTOBYBAaTHM Cy4yacHi iHpopMaIliliHO-
KOMYHIKallikHi  TexXHOoJOoril, IHCTpyMEeHTU IUTY4YHOIO0 IHTeJeKTy Ta
cnenjiasizoBaHe TMporpaMHe 3abe3mneyeHHs [Js CTBOPEHHs, OOpPOOKM ¢
NOIIMPEHHA MDKHApOJAHOIO >KYPHa/JICTCBKOrO KOHTEHTY 3 [JOTPUMaHHAM
npodeciiHUX CTaHJApTIiB, €TUYHUX | NMPAaBOBUX HOPM, BIJIbHO CHIiJIKYETbCS
iIHO3eMHOI0 MOBOI 3 $aXxOBUX NUTaHb, JOTPUMYETHCSI NPUHUMUIIIB aKaJeMidHOl
JIOOpPOYECHOCTI, a TaKOX aHaJidye KW MPOrHOo3y€E peakllilo BiTYM3HSAHOI Ta
Mi>XXKHapoAHOI ayAuTopil HAa iHpopMalliiiHi MPOAYKTH W KOMYHIKaLlilHI aKuii 3
ypaxyBaHHAM METO/IB i Mi/IX0/1iB COLia/IbHO-KOMYHIKal[iMHUX HaYK.

[liZiIcyMKOBMMH TBOPYMMHU NPOEKTAMHU 3 KypCy «BUpOOHULTBO LMPPOBOTO
koHTeHTy / Digital content production» €: 1) cTBOpeHH /JBOMOBHOTO
MyJbTUMEeZIAHOTO  MaTepiasy (Hamp. JIOHrpuAy /  TpaHCMeJihHOro

CTOPUTEJIIHTY aKTyaJbHOI Mpo6JieMaTHUKK) 3 MyOJiiKallielo B Mejia; 2) 3amnuc
3



NOJKAaCT-IPOEKTY  1HO3eMHOK  MOBOW; 3) MmiArOTOBKAa  /JBOMOBHOIO
NpPOCBITHUIILKOTO  explainer-Bifjeo  ob6paHoi  Mpo6JsieMaTUKH  (IepeJik
OPIEHTOBHUX TeM JOJAETHCS ). MOAy/IbHUN KOHTPOJIb 3iUCHIOETHCA Y GopMaTi
MOJIeJIDBaHHA POOOTHU pefakuil [UPPOBOro Menia: CTyLEeHTU NPALOTb Yy
rpymnax no 4-5 oci6 i3 posnoaisiom npodeciiHUX poJiel (3KypHaJiCT, peJaKTop,
doTorpad / Bimeomeiikep, NpoAOCEP TOIO) Ta CTBOPKITH MaTepiaau AJs
pi3HuX [UPOBUX MJIATPOPM (CaMT, BiIEOXOCTHHT, COLlia/IbHI Mepexi).

3 MeTOwW MiJBHUIIeHHA MOTHBALlil CTYJEHTIB i NoJiermeHHs MiArOTOBKHU
MiZICYMKOBUX NPOEKTIB OKpeMi HaBYyaJibHi 3aHATTS MNPOBOAATbCA y dopmarTi
BOPKLIOMIB 1 MaWcTep-KJaciB y TesjepafiocTyii, ayAioBidyasbHIU CTyAil
«KONTENTA», a Takoxx y ¢opMi 3ycTpiyed y mnpeckaybi 3a y4acTi
Me/liallpaKTUKIB — »KYPHaJIICTiB, AU3alHEPIB, aHAJIITUKIB, poTorpadis, 30KpeMa
3-3a KOpJloHy. /lo mpe3eHTaliil mi/iCyMKOBUX POOIT 3a/1y4aloTh CTEUKXOJIEPiB.

Kypc po3po6JsieHO 3 ypaxyBaHHSIM BITYMU3HAHUX OCOOJIMBOCTEW CHUCTEMH
MeJ[ia0CBITH, aKTYyaJIbHUX BUKJIUKIB PUHKY Ipalli, a TAKOX JOCBiJy CTaXXyYBaHHA
aBTOpIB Yy NPOBIAHUX OCBITHIX I MeZiMHUX IHCTUTYLiAX, Y TOMYy 4YUCJIi B
YuiBepcureTi Jlankamupy (Benvka bputanis), YuiBepcureTi JlinHes (LBenis),
YuiBepcuTeTi iMeHi Agama MinkeBuda B Ilo3HaHi ([losibiia), 3arpe6cbkomMy
yHiBepcuTeTi (XopBaTisi), a TaKoX y Mexax AKaJieMil BUKJIa/lauiB )KYPHaJIiCTHUKH,
peanizoBaHol ['0 «YkpaiHCbKMU IHCTUTYT MeJia Ta kKoMyHikanii» (Deutsche
Welle Akademie 3a migTpumku @efepasbHOro MiHiCTEpPCTBA €KOHOMIYHOTO
CHiBpOOGITHUIITBA Ta po3BUTKY HiMeuunnu (BMZ).

OTXe, B pe3yJibTaTi BUBUYEHHS Kypcy «BUpoOHHUIITBO IMPPOBOTO KOHTEHTY»
CTyZleHTH BMIiIOTh: (11107) CTBOPIOBATHU U aZjaiTyBaTH LLUPPOBUN KOHTEHT AJIs
pisHux MefianaaTdopM; (AK?) 3acCTOCOBYHOUYM 3HAHHS TMPO OCOOJMBOCTI
nudpoBux GopMarTiB i KaHPiB, NPUHIUIIN MYJbTUMEAINHOCTI, CTOPUTEJIIHTY Ta
Bi3yaJibHOI KOMYHiKallii; po3po6Jisilourd aBTOPCbKi TEKCTOBI, ayjio-, Biieo- Ta
MyJIbTUMEIWHI MaTepiay, a TAKOX peasi3ylodu iHAWBIAYyalbHI ¥ KOJIEKTUBHI
IUUPPOBI MeJianpOEKTH B HaBYaJbHOMY cCepeAoBHINi; (HaBill0?) 3 MeTOH
epekTuBHOI mnpodeciiHOl [iAIBHOCTI B Cy4yacHUX UMPPOBUX MeJia, 3
ypaxyBaHHSIM MOTpeb6 MefiiHOI ayauTopii, cnenudikun naatdopm i
KOMYHIKaTUBHHUX KOHTEKCTIB.

Y MeToAUYHOMY MOCIOHUKY MOJA€EMO TE€MHU i NJIaHU 3aHATh, 3aBJlaHHA A5
JJabopaTOpHUX pOOIT, Mepesik 3aNUTaHb JJs Kypcy, AOJATKOBI pecypcy Ta
CUCTEeMY OLIiIHIOBAaHHA CTYAEeHTCbKHUX POOIT.



MATEPIAJIN 10 JIABOPATOPHUX 3AHATD

Moayasb 1. TeopeTryHi i1 opraHisaninHi nutTaHHA UppoBoOro

sl ol S

NpoJaKIIeHy

Tema 1. ludpoBgisanisa TpaguninHuX MeJia Ta KOHBepreHuis

Ilnan

IcTopruHi eTanu po3BUTKY [ubpoBUX Meaia. KynbTypa nudpoBux mesia.
KoHBepreHiiig Ta kpocMmeia Ak MeaiatpeHau XXI cTosiTT.

EKOHOMIYHI nepeBarv NnpyuHUMIY KOHBepreHuii Mmejia.

JlocaimpkeHHs B rasy3i KpocMesia: yKpaiHCbKUM Ta 3apyOi>KHUM JIOCBI/I.

[Ipesenmayia do memu.

Key Terms

v Cross-media - using or involving two or more different forms of

media (=ways of communicating information or news to people, such
as newspapers, television, or the Internet).

Cross-media journalism - the strategic use of multiple,
complementary media platforms (print, TV, radio, web, social,
mobile) to tell a story, using each channel's unique strengths to reach
and engage a broader, diverse audience, often creating a cohesive,
immersive experience beyond just distributing the same content
everywhere.

Digital divide (digital gap, digital inequality, digital/electronic
divide) - the inequality in access to various opportunities (in the
economic, social, cultural, and educational spheres) that are
exacerbated by unequal access to computer technology. In other
words, itis the gap between those who have access to the internet and
those who do not.

Digital media - media in a form that can be stored, read, seen, etc.
using a computer, such as news websites, social media, electronic
books, and digital video, images, or music.


https://prezi.com/p/xr74agftxnsx/?present=1

3.

JlaGopaTopHi 3aBAAHHSA

BianoBicTu Ha 3anUTaHHS, B3ITU y4acTb B 0OrOBOPEHHI:

Ak noe’si3aHi dudxicumadnizayisi i MyaoemumeditiHicms?

AKi ocHogHI nepesazu Ui Hedo/iKu OHAalH-Mmedia?

AKi  eukauku 04151 JCypHasicmie Yy  KoOHmekcmi  yugposizayii i
KOH8epeeHmHuocmi?

Yu € yugpposa HepisHicmb npobaemoro 8 XXI cm.?

AKa posab yugpposux media 8 ymosax KOHP/IKIG8, Kpuz i kamacmpogp?

AKi Hasuuku nompibHi JcypHaaicmy cb0200HI, wob npayweamu 8
yugposomy cepedosuwyi, 1 sIK B0HU BIOPIBHAIOMbCA B8I0 HABUYOK 0/151
mpaouyitiHoi HCypHaANiCMUKU.

[IpoananisyBatu Bifeo «Key Differences Between Print and Digital
Journalism?» (URL: https://writeseen.com/blog/key-differences-between-

print-and-digital-journalism). [loICHUTM OCHOBHi BiJMIHHOCTI MiX
JipykoBaHow (print) i yudposBor (digital) »kypnHasicTukow, ski BHU

3HAWIIJIU Y CTATTi Ta BiJieo. Y po6OTi pO3KPUTH TaKi acCeKTU: MIBUAKICTb i
CroCOOM MAOCTaBKM HOBWUH; MYJIbTUIIATPOPMHICTh i IHTEPaKTUBHICTh
qUPpoBUX MeJlia; B3aEMOJiI 3 ayAUTOPi€E0; €KOHOMiYHi Mojesi W
ajanTanisga Mejia A0 UUPOBOr0 PHUHKY; MepeBarv i HeJlO/iKH KOXHOTO
TUIY »KYPHAJIICTUKH.

. O3HalloOMUTHCS 3 Ipe3eHTalli€l0 NPOo aKTyaibHi MUTAHHS KYPHaJIiCTChKOI

w

OCBITH u MacMe/linHOoi JiSIIBHOCTI (URL:
https://prezi.com/p/ifascopind4y/?present=1). CxapakTepu3yBaTH

Cy4acCHi BUKJIMKHU )KYPHAJIICTUKU B KOHTEKCTI [UPpoBOi TpaHchopMalii.
JliTrepaTypa A0 TeMu

Baimenb6epr 3. XKypHasicTMka Ta Mejia: [OBiAHUK; Iep. 3 HiM.
[1. lememiko, K. MakeeB; 3a 3araJji. pea. B. @. [BaHoBa, O. B. BosiomeHwK.
KuiB : lleHTp BisibHOI npecu, AkazieMist ykpaiHcbKoi npecy, 2011. 529 c.
Kpeuy 1. H.. I'yayn M. Bacunuk JI. IligpydHuk 3 kpoc-mepia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

Kpocmepnia: KOHTEHT, TeXHOJIOTII, IEPCIEKTUBY : KOJIEKTUBHA MOHOTP. /
3a 3ar. peA. A. H. i3 col. koM. B. E. [lleB4eHKO; [HCTUTYT XYpHaJIICTUKHU
KuiBCcbKOT0O HallioHa/JIbHOTO YHiBepcuTeTy iMeHi Tapaca llleBueHka. Kuis

Kadenpa MynbTUMeRiMHUX TEXHOJIOTIA 1 MeAiafiu3aWHy IHCTUTYTY


https://writeseen.com/blog/key-differences-between-print-and-digital-journalism
https://writeseen.com/blog/key-differences-between-print-and-digital-journalism
https://prezi.com/p/ifascopind4y/?present=1

KypHasIicTUKU KMIBCbKOro HaljioHa/JibHOTO yHiBepcuTeTy iMmeHi Tapaca
[IleByeHka, 2017. 234 c.

4. Maep K. HKypnaznictuka: mnigpydyHuk; mnep. 3 HiM. B. KinMueHnka,
B. OniiHuKa / 3a 3ar. pe. B. IBaHoBa. KuiB : AkaeMist yKpalHCbKOI Ipecy,
LeHnTp BisibHOI nipecH, 2022. 300 c.

5. MegianapatuBu. KosnektuBHa MoHorpadis. Jlninpo : JIIPA, 2022. 116 c.

6. IlleBuyenko B. E MysnbTUMeinHYMM KOHTEHT: HABYaJIbHUU MOCIOHKUK KHIB :
BIIII «KuiBcbkuit yHiBepcuTeT», 2017. 239 c.

7. Cambridge Dictionary. URL: https://dictionary.cambridge.org/
8. Longman Dictionary. URL: https://www.ldoceonline.com/.

Tema 2. 0c06/IMBOCTi BUKOPUCTAHHSA BUPPOBUX JIATPOPM y AisI/IBHOCTI
YKpaiHCbKUX Ta Mi>kHapogHux 3MI

I[Inan

1. AHani3 yudpoBUX MIaTPOPM, IKi BAKOPUCTOBYIOTh YKPAIHChKI Ta
MiXKHapoHi MeJia: «YKpaiHcbKa npaBaa», «NV», «Liga.net», «<BBC News»,
«The New York Times», «The Guardian», «Reuters» Ta iH.

2. llopiBHSIHHSA cTpaTerii NOIUUPEHHSA KOHTEHTY.

3. Ocob6siMBOCTI afanTanii >KypHaJliCTCbKHUX MaTepiaJiB 10 pi3HUX M1aTdopM
(BebcauTH, colia/ibHI Mepexi, MeCEH/PKEPH, BiJIEOXOCTHUHTH ).

4. AHaui3 B3aeMozii MeJlia 3 ayIMTOPiEI0 B IMPPOBOMY Cepe/I0BHIILI.

Key Terms

v Content distribution strategy - the planned approach to share and
promote content across various channels (owned, earned, paid) to
ensure it reaches the right audience at the right time, maximising
visibility, engagement, and achieving marketing goals, turning great
content into valuable business assets through strategic placement,
timing, and promotion.

v Digital platform - the online environment that facilitates
interactions, transactions, and content sharing among users. These
platforms often leverage technologies such as artificial intelligence to
enhance user experiences and optimise services.

v' Multimedia - using a combination of moving and still pictures,
sound, music, and words, especially in computers or entertainment.

7


https://dictionary.cambridge.org/
https://www.ldoceonline.com/

v Multiplatform journalism - the expansive view of the news media
that focuses on how economic and technological convergence has
affected the production, distribution, and consumption of news.

JlaGopaTopHi 3aBAAHHSA

1. [lpoaHanizyBaTyM OJAMH i3 HaWNepIIMX MYJbTHUMEAIMHUX CTOPUTEJIIHTIB
«Snow Fall. The Avalanche at Tunnel Creek» (By John Branch), nosicautu
Horo oco6JIMBOCTI B KOHTEKCTi KOHBepreHilii, BiAMIHHOCTI Bif, cy4yacHUX
noJi6HUX dopmaris (URL:
https://www.nytimes.com/projects /2012 /snow-
fall/index.html# /?part=tunnel-creek).

2. HaBectu mo 2 mnpukaaJu MeJialpOEKTIB ab0 BHUJAHb, {Ki yCHIilIHO

NOEAHYIOTh esleMeHTH print i digital, nosicHuBILIY, YoMYy.

3. llpoaHaJsisyBaTU CTaTTIO CBOTO OJHOKYPCHHKa (-1i), Ky BiH / BOHa
CTBOPWJIU I1iJ, YaC HABYAHHA Ha BiAJiJIeHH] »KypHaJIiCTUKU. BignosicTu Ha
3allMTaHHA:

Yu € mekcm Hatkpawum cnocobom poznogicmu yrw icmopito? Qu moxcymso
6ymu iHwi, 6i1bW ehekmusHi eapiaHmu?

Yu 3po3ymiauli 3a2041080K?

Yu mosxce uvumau nepezasiHymu 3micm [ 8i0pa3y eudiaumu Kan4yo8y
iHopmayiro?

AKy posav gidicpae KoxceH MyabmumeOliliHull esfemMeHm y CMmBOpeHHI
3020/1bH020 8PAXCEHHS Npo Mamepiaa?

Yu € nOKAUKaHHA Ha Mamepia/u, nog8 's13aHi 3 icmopieo numaHHA? Yumayesi
docmynHuii bekepayHo?

[lidcymysamu 3a2a/16Hi 8paxceHHs1 y 8U2a501 BUCHOBKY).

JliTrepaTypa A0 TeMH

1. Bainmen6epr 3. ypnanicTuka Ta Mepia: [OBiAHUK; mep. 3 HiM.
[1. lememko, K. MakeeB; 3a 3araJ. pea. B. ®@. IBaHoBa, O. B. BosiomeHok.
KuiB : lleHTp BisibHOI pecH, AkazieMisi ykpaiHcbKoi npecy, 2011. 529 c.

2. KpocMejaia: KOHTEHT, TEXHOJIOTI, MEPCIEKTUBH : KOJIEKTHUBHA MOHOTp. / 3a
3ar. peA. 4. H. i3 cou. koM. B. E. IlleB4eHKO; [HCTUTYT KypHaJiCTUKHU
KuiBcbkOro HauioHasbHOro yHiBepcuTeTy iMeHi Tapaca llleByeHnka. KuiB :
Kadenpa wmynpTHMefiiHUX TexXHOJOTIM 1 MeaiaausalHy [HCTUTYTY
KypHaslicTUKU KHIBCbKOro HallioHa/IbHOrO yHiBepcuTeTy iMeHi Tapaca
[IleBuyenka, 2017. 234 c.


https://www.nytimes.com/projects/2012/snow-fall/index.html#/?part=tunnel-creek
https://www.nytimes.com/projects/2012/snow-fall/index.html#/?part=tunnel-creek

O Ul A W DN -

Maep K. KypHasicTuka: niipy4yHuK; nep. 3 HiM. B. KnnMueHka, B. Os1iiHUKa
/ 3a 3ar. pen. B. IBaHoBa. KuiB : AkajaeMmiss ykpaiHcbkoi npecH, LleHTp
BisibHOI npecy, 2022. 300 c.

Mepnianapatusu. KosektruBHa MoHorpadis. JIHinpo : JIIPA, 2022. 116 c.
Hayles, N. K. (2012). How We Think: Digital Media and Contemporary
Technogenesis. Chicago: University of Chicago Press.

Cambridge Dictionary. URL: https://dictionary.cambridge.org/

Gershberg, Z. (2017). Multiplatform journalism. In The sage encyclopedia of
communication research methods (Vol. 4, pp. 1038-1040). SAGE
Publications, Inc, https://doi.org/10.4135/9781483381411.n359

Tema 3. Augxutan-miaarpopmu CycniJibHOro MOBHUKA

I[In1an

. [IoHATTA 1IpO CcycrisibHe TeJsiepaJioMOBJIEHHS.

. 3acaju AisdIbHOCTI, PYHKIIii HE3aJeKHUX MOBHHUKIB.

. Mopaeuti cycniizIbHOTO TeJiepaZioMOBJIEHHA B Pi3HUX KpalHaX.

. ETanu opranisanii CycnizibHOro MOBJIeHHH B YKpaiHi.

. PO3BUTOK HanpsiMy KOHBEPreHTHUX MeJianjaaTdopM.

. Oc06JIMBOCTI pOOOTH KOHBEPTEHTHOI0 HbI03pyMy CycCliJIbHOTO MOBHUKA.

Key Terms

v' Digital newsroom - the brand's central online hub for controlling
and distributing its story, acting as a dynamic, multimedia resource
for journalists, stakeholders, and the public, offering press releases,
assets, and company info, unlike static press pages.

v' Pitching - the art of sending a brief, personalised proposal (usually
an email) to a journalist or editor to persuade them to cover a story,
product, event, or idea, aiming to earn earned media coverage rather
than paid advertising.

v' Public service broadcasting - television and radio programmes that
are broadcast to provide information, advice, or entertainment to the
public without trying to make a profit.

JlabopaTopHi 3aBAaHHA


https://doi.org/10.4135/9781483381411.n359

1. OnpauyrBaTU HAYKOBY CTATTIO, IOSICHUTH OCHOBHI I10JIOKEeHHH, iZiel, Teopii,
KOHIIeMnil, Ha AKi CIUPaETHCA aBTOPKaA.

Kupunosa 0. ypHasicmuka 0doezoi ¢opmu y cucmemi dudxrcumanvHoi
Mmedianpakmuku / Medianapamugu : Ko/1eKmugHa MoHozpa@is. /HInpo :
JIIPA, 2022. 116 c. C. 30-43.

2. llpoananizyBaTty, siki uudpoBi maatrpopmMu BUKOpUCTOBYE CycniyibHUHN
MOBHHUK (caiT suspilne.media, YouTube, Facebook, Instagram, TikTok,
Telegram, mnoakact-natrpopMu). BusHauuTM  QYHKIIIO  KOXKHOI
n1aTGOPMHU, TUNH KOHTEHTY, [0 TaM NMyOJIiIKYIOTbhCS, Ta OCHOBHY L[IJIbOBY
ayautopito. OkpeMy yBary cJif 3BEepHYTH Ha BIiAMIHHOCTI Mix
perioHaJIbHUMU Ta 3araJilbHOHALiOHaJIbLHUMU CTOPIHKaMHU.

3. Po3pobuTtun igero HoBoro ayjaio- abo BigeodpopmaTy s AUAKUTAI-
mwiatpopm CycnizibHOro (Hampuk/aIaj, AJs MOJIOADKHOI ayauTopii).
Heob6xigHO omucaTu KoOHUeMNuiio, miaatdopmy, ¢popmart, TPUBaJICTh Ta
O4iKyBaHUHU ePeKT AJis1 ayAUTOPIl.

JliTrepaTypa A0 TeMu

1. Banmen6epr 3. XXypHasicTuka Ta Mejia: JOBiJHUK; Iep. 3 HIM.
[1. lememiko, K. MakeeB; 3a 3araJ. pe. B. @. IBaHoBa, O. B. BosomeHok.
KuiB : lleHTp BisibHOI npecH, AkaZieMisi ykpaiHcbKoi npecy, 2011. 529 c.

2. Ocramna C. B., Micbkuii B. B, Posknagai L. €. CycnisibHe MOBJIEHHS B YKpaiHi:
icTopist ctBopeHHs Ta BUKJIUKU. KuiB: TOB «/Ipykaphs Biosi», 2018. 156 c.

3. Camoperyssnisi B yKpalHCbKUX MeJia: K 1e npaioe? [3 gocBiay pob6oTu
Kowmicii 3 »XypHaJliCTCbKOI €THKH: aHaJiTUYHO-/I0BiIKOBUM 30ipHUK / 3a
3ar. pex. JI. Kyspmenko, JI. Kyw, O. IloropesioBa. Kuis : Kowmicia 3
KypHaJslicTcbKoi eTuky, 2021.93 c.

4. Armstrong, M. & Weeds, H. (2005). Public Service Broadcasting in the
Digital World. Industrial Organization 0507010, University Library of
Munich, Germany.

5. Cambridge Dictionary. URL: https://dictionary.cambridge.org/

6. Neff, T., & Pickard, V. (2021). Funding Democracy: Public Media and
Democratic Health in 33 Countries. The International Journal of
Press/Politics, 29(3), 601-627.
https://doi.org/10.1177/19401612211060255 (Original work published
2024)

Tema 4. Opranisania npani B KOHBEpreHTHOMY HbIO3pyMi
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I[Inan

1. OcHoBHI MozeJii cy4acHOl opraHizauil pegakuil. [IoHATTA «KOHBepreHTHa
peaKuia», «IHTerpoBaHa peJaKiia».

2. llenTpasizoBaHa po3pobOKa TeM 1 poO3MOJi1I HOBUH 3a JOMNOMOTOIO
koHuenniii Newsdesk i Newsroom.

3. [Ipuknaau TpancopMaliv TpaiULLiIMHUX HbIO3PYMIiB Y KOHBEPTEHTHI.

4. TlepeBaru i HeJl0JIiKM B pOOOTH KOHBEPTEHTHUX HbIO3PYMiB.

Tymopiasa do memu.

Key Terms

v' Agenda - a list of issues planned for discussion. In a broader sense,
the term is considered within the framework of agenda-setting, or
‘agenda theory.” According to this theory, the media influence society
even through the topics they choose to cover.

v' Integrated edition - a version of software or a learning resource
where multiple components, tools, or subjects are combined into a
single, unified system for better functionality, ease of use, and a
cohesive experience, seen in everything from language learning
books with online tools (Beginner's Ukrainian Integrated Edition) to
complex IT platforms (NetBrain Integrated Edition) and gaming
modpacks (Integrated MC). Essentially, it means bringing separate
parts together to work as a whole.

v Newsdesk / Newsroom - the central department in a media
organisation (newspaper, television, radio, online media) that
collects, processes, edits and distributes news for further publication
or broadcast; it is also the place where news journalists work on their
stories, as well as the name of media monitoring tools.

JlaGopaTopHi 3aBAAHHSA

1. llpoynTaT 3anpoONOHOBAaHMM MaTepiaJl i CXeMaTHYHO BifOOpa3UTH
CTPYKTYpy MyJbTUMeJiliHOro HbH3pyMy NewsHouse 2.0, mosicHUTH

w

nepeBaru 1%} HeJI0JIiKU (URL:
https://stv.detector.media/digital /read/6423/2021-03-25-tetyana-

11


https://drive.google.com/file/d/1bc-HpdxDdrIXkcpeeVs8bL_sFjAx91sH/view
https://stv.detector.media/digital/read/6423/2021-03-25-tetyana-kyselchuk-my-bezkompromisno-rizaly-vse-zayve-i-zoseredzhuvalysya-na-sylnykh-storonakh/

kyselchuk-my-bezkompromisno-rizaly-vse-zayve-i-zoseredzhuvalysya-na-
sylnykh-storonakh/).

. [lpuragaTv NpakTUKy Ha pajio YM B APYKOBaHUX Meaia. OnucaTu MoJeJlb,

3a KO0 IpaLIoE Meia, TOACHUTU opraHisalito npari B pefakiii, BUTJIAL
HbIO3PYMY.

. 3AIMCHUTH OrJsJ, KiJIbKOX HBH3PYMIB BCECBITHBO BIiJOMUX MeJia,

CXEeMaTUYHO BiOOPA3UTH IXHIO CTPYKTYPY.
JlitepaTtypa A0 TeMu

Kpeny I. H.. I'yayn M. Bacunuk JI. IligpydHuk 3 Kpoc-Meaia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

Maep K. KypHasicTuka: niipy4yHuK; nep. 3 HiM. B. KinnMueHka, B. OJtiiHuKa
/ 3a 3ar. pen. B. IBaHoBa. KuiB : Akazaemis ykpaiHcbkol npecH, lleHTp
BisibHOI nipecy, 2022. 300 c.

. Mapkis, O. T. MeaiaMeHePKMEHT i MeJilaMapKeTHUHI: KOHIEINTH, CTpaTertii,

NPAaKTUKU : HABYAJIbHUU MOCIOHUK. YKPAIHCbKUM Aep>KaBHUU YHIBEPCUTET
iMmeHi Muxaina /l[paroMaHoBa. eJieKTpOHHE BUZaHHA. KuiB : Bug-Bo Y1V im.
Muxansa JlparomaHoBa, 2024. 116 c.

Pyc-Monp 1., Ilynby T. XKypHasicThka : MmociOHUK / mep. 3 HIM.
B. Knumuyenko Ta B. OniiHuK; Hayk. pen. B. IBaHoB. KuiB : AkazeMmis
yKpaiHcbKoi npecy, LleHTp BisibHOI npecy, 2025. 393 c.

. CtriBeHc M. BUpoOHUMLITBO HOBUH: TeJiebadyeHHs, paaio, InTepHet. Kuis : B/|

«KneBo-MoruisiHcbKa akageMisi», 2008. 407 c.

Cambridge Dictionary. URL: https://dictionary.cambridge.org/
Multimedia integration. URL: https://fiveable.me/key-terms/introduction-
journalism/multimedia-integration

Tema 5. Po6oTa 3 gaxkepenamu iHpopmMarii Ta pakTyeKkiHnr y uuppoBomy

s W e

cepeaoBUILLI
ILnan

OnpantoBaHHd iHQopMaliii, Jxkepesia, CTaHAAPTH.
Knacudikarnis mxepes y )KypHasiCTHII.
KominacT, pepaiT, eKCKJIIO3UB.

Bepudodikauisa mxepeur.
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5. Mlnatdopmu 3 I g po6otu 3 iHPopmarieto: Perplexity Al, Fake News
Debunker by Invid, Google Fact Check Explorer, Media Bias Fact Check,
ClaimBuster Ta iH.

Key Terms

v’ Disinformation - false information spread deliberately to deceive
people.

v' Malinformation - information which is based on fact, but removed
from its original context to mislead, harm, or manipulate.

v' Misinformation - false information, given either by mistake or
deliberately.

v Post-truth - relating to a situation in which people are more likely to
accept an argument based on their emotions and beliefs, rather than
one based on facts.

v Verification - the act of verifying something (= proving or checking
that it exists, or is accurate or correct).

JlaGopaTopHi 3aBAaHHA

1. IlepersisHyTH CTpPiYKy HOBMH Oy/b-KOTO OHJIAaWH-MeJlia 1 3HaUTH
NPUKJIaAA BUKOPUCTAHHSI Pi3HUX /pKepes iHopMalil (npsami, HenpsMi,
inreHTUdiKkoBaHi, HeifeHTUdIKOBaHI, JOCTOBIpHi, HEAOCTOBIpHI Ta iH.). Ha
NpUKIaJaX *KYPHaTICTCbKUX MyO6JliKalii abo BileoMaTepiasax MNOSICHUTH
MOXJIMBI BapiaHTY BUKOPUCTAHHA aHOHIMHUX JpKepeJl.

2. Ilpouutatn Matepian Ortapa /[oBxkeHka «fAk nucatu HoBuHU» (URL:
https://medialab.online/news/novyny1/). [loMmipkyBaTH Haj Npo6JIEMOIO

JlOCTOBIpPHOI | HeJOCTOBIpHOI iHPpOpMaliii, BiAMOBICTH Ha 3alIUTAHHA:
Ak 3Hatimu 6 nodii HosuHy? AKI Kpumepii 6Kazyrwmbv Ha Hei?
Ak 8idpinempysamu Ho8UHY 8i0 He-HO8UHU?
Xmo mackye pekaamy nid cnpasicHo nooir?
IlJo make HoBuHHe cmimmsi?
3. CTBOpUTH mNpe3eHTAallil0 Ha OCHOBI aHaziidy MaTepiasy What is digital
media? (Different types, uses and careers) (URL:
https://uk.indeed.com/career-advice/career-development/what-is-

digital-media). [losicHuTH, [0 Take UMPPOBi Meia, iX TUNIU Ta GOpPMaTH;
NPUKJIAJU NPAKTUYHOTO BUKOPUCTAHHS; podeciiiHi poui B digital media.
[logaTu 0COOHUCTY OLIIHKY, CIMPAOYMCh HAa MaTepiay CTaTTi.
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https://uk.indeed.com/career-advice/career-development/what-is-digital-media

JliTepaTtypa a0 TeMHu

1. Topo6uxk P, Aynuk JI., llanaicekuii C. EGekTUBHICTh NPOTHUAIT pOCIMCHKIN
ne3iHpopmanii B YkpaiHi B yMOBax NOBHOMAacCIITaOHOI BiWHM.
AHasiTudHuM 3BIT. [O «YKpalHCbKHUK IHCTUTYT MeZjia Ta KOMYHIiKalii»,
2023.66 c.

2. Kpeny 1. H. T'ysayn M. Bacunuk JI. IligpyyHuk 3 Kpoc-megia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

3. Kpocmepnia: KOHTEHT, TeXHOJIOTII, NEPCNIEKTUBY : KOJIEKTUBHA MOHOTP. / 3a
3ar. peA. 4. H. i3 cou. koM. B. E. IlleB4eHKO; [HCTUTYT KypHaJiCTUKHU
KuiBcbkoOro HauioHasbHOro yHiBepcuteTy iMeHi Tapaca llleByeHnka. KuiB :
Kadenpa wmynpTHMefiHUX TexXHOJOTIA 1 MeaiaausalHy [HCTUTYTY
KypHaslicTUKU KHIBCbKOro HallioHa/IbHOrO yHiBepcuTeTy iMeHi Tapaca
[IleByenka, 2017. 234 c.

4. Maep K. XKypHasicTuKa: niipy4HUK; nep. 3 HiM. B. KnumueHnka, B. OniiHuka
/ 3a 3ar. pen. B. IBaHoBa. KuiB : AkajzieMisi ykpaiHcbkoi npecu, lleHTp
BisibHOI npecy, 2022. 300 c.

5. Pyc-Mosb I, Hlyaby T. XypHajicTuka : moci6HUK / mep. 3 HiM.
B. Kiumuyenko Ta B. OsiiHuK; Hayk. pen. B. IBaHoB. KuiB : Akazgemis
yKpaiHcbKoi npecy, LlenTp BinbHOI ipecy, 2025. 393 c.

6. CtiBeHc M. BUpOGHUIITBO HOBUH: TeJsiebayeHHs, pafio, [HTepHeT. Kuis : B/l
«KneBo-MoruissHcbKa akagemisa», 2008. 407 c.

7. Cambridge Dictionary. URL: https://dictionary.cambridge.org/

Tema 6. CucTeMa )XypPHaJ/IiCTCbKMX KaHPiB B AU KUTAJ-KYPHATiCTULLI

[Inan

1. ®opmMaTy UPPOBOTO KOHTEHTY Ta IXHE 3aCTOCYBAaHHS B MiKHAapOJHIiH
’KYPHaJIICTCbKIN NPaKTULL.

2. IndopmariiiHi, aHa/MITUYHI Ta Xy 0XXKHbO-MYOIILIMCTUYHI )KaHPU B OHJIaWH-
Mezia.

3. KoHBepreHuid i )kaHpu MyJIbTUMe/ia.

4. TpancdopmMaliss TpagULIMHUX KAHPIB MiJ YNJIUBOM MYJIbTUMEIINHOCTI
(immersive storytelling, multimedia longread, VR/AR, gamification,
interactive maps, infographics etc.).

[Ipezenmayia do memu.
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Key Terms

v Feature - an in-depth, narrative-driven journalistic piece that goes
beyond basic news facts to explore a topic with rich detail, emotion,
and context, often focusing on human interest, profiles, or specific
issues to entertain, inform, and connect with readers through
storytelling techniques like vivid descriptions and personal
anecdotes.

v' Storytelling - social and cultural activity consisting of storytelling; in
a broad sense, informing about an event through words, images and
sounds, often accompanied by improvisation and embellishment; in
all cultures, stories are told to entertain, educate, convey cultural
characteristics and moral values; a communication, entertainment
and marketing technique that uses the media potential of spoken
language.

v Long-form journalism - a format of journalism characterised by its
large volume, ranging from 1,500 words upwards. Long-form
journalism also makes extensive use of multimedia content, but this
should not dominate the main text. This format also features a
parallax layout (scrolling) and is adapted for reading on various
mobile devices (smartphones, tablets, etc.).

JlaGopaTopHi 3aBAaHHA

1. IlpoyuTaTH 3alpPONOHOBAHUW TEKCT i 3alPONOHYBAaTU MYJIbTUMEAINHUHN
CYNpOBiJl, 3Ba)KalOuuM Ha TMopyuwleHy B HboMy mnpob6isemy (URL:
https://chytomo.com/na-poltavshchyni-pozbulysia-ostannoho-pam-
iatnyka-pushkinu/). BianoBiab 06rpyHTyBaTH.

2. TloscHUTH 3ac00M IPUBEPHEHHS YBAary ayAMTOpii, 30KpeMa reMidikariito,
y MyJIbTUMELINHOMY IIPOEKTI «axTa» (URL:
https://www.radiosvoboda.org/a/shakhta-
ochymahirnyka/29841043.html). [I[poaHanizyBaTh MaTepias 3a CXeMOIO:
Yu sukaukae mema iHmepec abo 6axcaHHs dizHamucs 6iavuwe?

Yu oxonare iHmepecu geaukoi aydumopii?
Yu cmocyembcst vumadis y patioHi po3nosctodxceHHs 3MI?
Yu modce sika-Hebydb iHpopMmayisi sukaukamu JUCKyciro?
Yu gidnosidae mamepias npuHyunam po6omu 3 iHgpopmayiero?
Axka cmpykmypa mamepiaay?
15
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Yu moace nybaikayiss kKomyco 3auikooumu?

[lidcymysamu 3a2a1bHi 8paxceHHs y 8U2a501 BUCHOBKY.

O6paTu MiKHapoJHe OHJIAWH-MeJAia Ta BU3HAYUTH MNPUKIALU
IIIOHAUMEHIIIe TPbOX KYPHAJNICTCbKHUX >KaHPIB (HAaNpuKJaJ, HOBHUHA,
penopTax, iHTepB’l0, aHa/JITU4YHA CTaTTs, KOMEHTap, MOSICHIOBAaJbHUU
MaTepiaj), npejacTaBjJeHUX y nudpoBomy dopMaTi. ¥ Mexax aHasizy
ONKCATH 0COOJIMBOCTI KOXKHOTO )KaHPY B OHJIaNH-CepelOBULLL, 3BEpHYBLIX
yBary Ha CTPYKTypy MarTepiasy, BUKOPUCTAHHA MYJbTUMELINHUX
eJleMeHTiB (Bifieo, ayzio, iHTepaKTHUB, TineprocuJaHHs), ajanTalil 10
n1aTGOpMU Ta B3aEMO/Ii10 3 ayAuTOpi€t0. [lokazaTy, ki pUcH € CiJIbHUMU
3 TPAAULIMHOIO )KYPHAJIICTHUKOIO, a SIKi 3yMOBJIeHI crieniipikoio uPpoBUX
Mezia.

JliTepaTtypa a0 TeMu

Kpeny 1. H.. I'yayn M. Bacunuk JI. IlizipydyHuk 3 kpoc-mepia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

KpocMejiia: KOHTEHT, TEXHOJIOTII, TepCIeKTHUBHU : KOJIEKTUBHA MOHOTP. / 3a
3ar. pel. 4. H. i3 cou. koM. B. E. IlleB4eHKO; [HCTUTYT KYpHaJIiCTUKHU
KuiBcbKoOro HanjioHanbHOro YHiBepcuTeTy iMeHi Tapaca IlleBuenka. KuiB :
Kadenpa MyabTUMeiMHUX TEXHOJIOTIM 1 Mefdiagu3aHy [HCTUTYTY
)XKypHaJsicTUKM KHUIBCbKOT0O HaliOHAJIbHOTO YyHiBepcuTeTy iMeHi Tapaca
[IleByeHka, 2017. 234 c.

Maep K. KypHasicTuka: niipy4HuK; nep. 3 HiM. B. KnnMuenka, B. Os1iiHuKa
/ 3a 3ar. pen. B. IBaHoBa. KuiB : AkajeMiss ykpaiHcbkoi npecH, LleHTp
BiJIbHOI 1ipecy, 2022. 300 c.

Pyc-Monp 1., Ilynby T. XypHasicThka : MNOCIOHUK / mep. 3 HIM.
B. Knumuyenko Ta B. OniiHuk; Hayk. pen. B. IBaHoB. KuiB : Akazemis
yKpaiHcbKoi npecy, LlenTp BinbHOI npecy, 2025. 393 c.

[lleBuenko B. E MysnpTUMe[inHMM KOHTEHT: HaB4YaJbHUM NOCIOHUK KUIB :
BIIII «KuiBcbkui yHiBepcuTeT», 2017. 239 c.

. Longman Dictionary. URL: https://www.ldoceonline.com/.

. Multimedia integration. URL: https://fiveable.me /key-terms /introduction-
journalism/multimedia-integration
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Tema 7. MysibTUMeAIWHI MaTepia/iv y Mi>KHapOJHUX HOBUHAX: iHTerpaunisa

AN S

o

1.

TeKCTy, ¢poTo, Bigeo Ta ayaio
ILnan

CTpyKTypa MyJIbTUME/IiIMHOTO MaTepiasy B Mi>KHapOAHUX OHJIaMH-Me/lia.
Bin6ip i noefHaHHS pi3HUX TUIIB KOHTEHTY (TeKCT, $OTO, Bifeo, ayio).
Jlorika no6y/10BM MyJIbTUME[iIHHOT'O HAPaTHBY.

TexHiyHi Ta n1aTGOPMHI BUMOTH 10 MYJbTHUMEiIMHUX MaTepiaJiB.

BB MyJsibTUMeZIMHOCTI Ha CHOPUMHATTA MDKHApOJHUX HOBHUH
ayaUTOPIEO.

THUOBI NOMUJIKY MiJ, YaC CTBOPEHHS MYJIbTUMENIMHMX MaTepiasiB.

[Ipezenmayida do memu.

Key Terms

v' Multimedia narrative - a story told using a combination of different
media, like text, images, audio, video, and interactive elements, to
create a richer, more immersive, and engaging experience for the
audience than a single-format story.

v Prime time - in television and radio broadcasting, the time when the
largest number of people are watching or listening.

v’ Stringer - a photographer or journalist who works for various news
companies rather than being employed by a single company.

JlabopaTopHi 3aBAaHHA

[IpoynTatu crtartio O. JloBxkeHKa «fk 3HaWTH repos s TekcTy» (URL:
https://medialab.online/news/hero/). [IpuragaTtu BaacHi icTopii mouyky

repoiB i NOAIIMTHCA HUMU 3 ayJUTOPIEIO.

O3HaWOMHUTHCA 3 Ipe3eHTALi€l0 MNpo MyJbTUMeJilHI ¢opMaTh B
3aKapIaTCbKUX Mezia i yac BiiHU (URL:
https://prezi.com/p/vormnddfdwu8/?present=1). Migi6paTu 2-3
aKTyaJlbHI MpUKJIaLU TaKUX MaTepianiB y perioHasibHux 3MI Ta

CXapaKTepU3yBaTH JiHTBaJbHI W MapasiiHrBaJibHI 3ac006M NMpPUBEpPHEHHS
yBaru, CxapakTepu3yBaTH CTPYKTYpy MaTepiajy, 0CO6JUBOCTi BEPCTKHU.
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CTBOpPUTHM BJIACHUM MYJIbTUMEAIMHUM MaTepiasl Ha aKTyaJlbHY
MiKHapoAHYy TeMy (HOBHMHa abo KOpPOTKUH pernopTax). O60B’sI3KOBO
iHTerpyBatu TekcT, ¢oTo/rpadiky, Bimeo Ta/abo aynio y €AUHUU
nUudpoBUK NpoAyKT. [IpoiymaTH JIOTiKy mojadi: 1mo 0yJe OCHOBHUM, 1110
JIOTIOMDDKHUM, SIK MeJiia MiKpeC/J0I0Th OAWH OJHOI0. 3a OPIEHTUP B3ATHU
caut BBC.

JliTepaTtypa a0 TeMu

. Kpeny 1. H.. I'yayn M. Bacunuk JI. [lizpyynuk 3 kpoc-Megia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

KpocMmeia: KOHTEHT, TEXHOJIOTII, MEPCIEKTUBH : KOJIEKTUBHA MOHOTP. / 3a
3ar. peA. 4. H. i3 cou. koM. B. E. IlleB4eHKO; [HCTUTYT KypHaJiCTUKHU
KuiBcbkoro HauioHasbHoro yHiBepcuteTy iMmeHi Tapaca llleByenka. KuiB :
Kadenpa wmynpTHUMeziHUX TexXHOJOTIM 1 MeaiaausalHy [HCTUTYTY
)KypHalicTUKU KHIBCbKOro HalioHaJIbHOTO yHiBepcuTeTy iMeHi Tapaca
[IleByenka, 2017. 234 c.

JliBin M. CTopiTeniHr a5 odel, Byx i cepus. Kuis : Ham popmar, 2020. 184
C.

MepnianapatuBu. KosiektrBHa MoHorpadis. JHinpo : JIIPA, 2022. 116 c.
[lleByenko B. E MysibTUMeIiiHUN KOHTEHT: HaBYaJIbHUW MOCIOHUK KHIB :
BIIII «KuiBcbkum yHiBepcuTeT», 2017. 239 c.

Xosnn Kingpa. CTopiTesiHT, KUK He 3aJUIIA€E OAWAYKUM; Mep. 3 aHIJI.
Oxkcanu OniiHuK. KuiB : Yakaboo Publishing, 2021. 240 c.

. Cambridge Dictionary. URL: https://dictionary.cambridge.org/

Tema 8. KpocmeaiiiHi »KypHaIiCTCbKi NPOEKTH
Il1an

3acTOCYBaHHA HA NPAKTULI NPUHLUIIB KPOCMEAINHOCTI /14 MOIKUPEHHA
MyJIbTUMEAIMHUX )KYPHAJICTCbKUX MaTepiasiB y IUPPOBOMY Cepe/I0BHUILI.
. [lomyk TeM 1 MaHyBaHHA KpOC- i TpaHCMeAIMHUX >XYPHaJICTCbKUX
MaTepiaJiB.

. CTBOpeHHs cueHapito ictopil. [liazroToBKa My/JIbTUMEAINHUX €JIeMEHTIB.
BepcTka i fy3auH.
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4. TlporpamMu AJs KpocMmeZiiHUX npoekTiB: Miro, Notion, Flourish, Figma,
Canva, Visme, Readymag, Genially, Datawrapper, Scrollytelling.

Aydiosaekyisa «CmeopeHHs 10H2pudis i3 aydiomamepianamuy.

Key Terms

v Transmedia story - a story in which individual elements of a larger
narrative can be experienced by many different audiences using
different technological platforms.

v' Transmedia storytelling (transmedia narrative or multiplatform
storytelling) - a special type of narrative structure that combines
different media formats and platforms to create a deep and
multifaceted world that unfolds through different stories and
characters. The main idea is to expand and deepen the world of the
story by using different communication channels.

JlaGopaTopHi 3aBAaHHA

1. llepernanytu Bigeo «Pagio CBoboza» npo mnpodecii BIMCbKOBUX VY
nuBisibHOMY *UTTi (URL: https://www.tiktok.com/@radiosvoboda.org/vi
deo/7259437676611357958?fbclid=IwAROP0g-WEgzH2dj6hQurbu9-
zn1QbfkEFF tDFAB2a4jN7AEF92FTkAjElo). [TomipkyBaTHu Ha/l
po3noBiaAw [epoiB. CkjacTU nepesiik 3amydTaHb, SKi MOXHa OyJio 6
NOCTAaBUTH oMy / il mifg Jyac iHTepB’1o0.

2. Onucatu MyJabTUMe[iNHY icTopito. CKIACTHU MJIaH 3a TAKWUMHU NYHKTaMU:
TeMa, QOKyC, aZipecaT MauOyTHbOI icTopii; onuc cyTi icTopii; IHTpUra;
nepcoHaXK; iHpopMaliiHUK NPUBIJ (AOCTOBIpHICTh PaKTiB); 3alJlaHOBaHa
MO/ieJib icTOopil; 6a30BUM CIOXKET AJid icTopil.

3. CTBOpUTU MYyJbTHMEAIMHUNA MaTepia/l Ha OCHOBI pOGOTU 3 AAHUMU Y
dbopMaTi KOHBepPreHTHOro Hb03pyMy. Ony6JIiKyBaTH Ha CaWTi BiAAi/IeHHS
*kypHasictuku (URL: https://mediadep.uzhnu.edu.ua/).

JliTepaTtypa a0 TeMu

1. 3enincbka A. A. TpaHcMeAiHUN CTOpPITEJNHT : HaBYaJbHUW MOCiIOHUK.
KuiB, HaB4a/ibHO-HayKOBUM IHCTUTYT KypHaJicTuky, 2024. 128 c.

19


http://surl.li/kixdi
https://www.tiktok.com/@radiosvoboda.org/video/7259437676611357958?fbclid=IwAR0P0g-WEgzH2dj6hQurbu9-zn1QbfkEFF_tDFAB2a4jN7AEF92FTkAjEIo
https://www.tiktok.com/@radiosvoboda.org/video/7259437676611357958?fbclid=IwAR0P0g-WEgzH2dj6hQurbu9-zn1QbfkEFF_tDFAB2a4jN7AEF92FTkAjEIo
https://www.tiktok.com/@radiosvoboda.org/video/7259437676611357958?fbclid=IwAR0P0g-WEgzH2dj6hQurbu9-zn1QbfkEFF_tDFAB2a4jN7AEF92FTkAjEIo
https://mediadep.uzhnu.edu.ua/

2. Kpeuy 1. H.. I'yayn M. Bacuauk JI. IlinpydyHuk 3 kKpoc-megia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

3. Kpocmepaia: KOHTEHT, TeXHOJIOTII, IEPCIEKTUBH : KOJIEKTUBHA MOHOTP. / 3a
3ar. peA. 4. H. i3 cou. koM. B. E. llleB4eHkO; [HCTUTYT KypHaJiCTUKHU
KuiBcbKOro HanjioHanbHOro YHiBepcuTeTy iMeHi Tapaca llleBuenka. KuiB :
Kadenpa MynbTUMeAiMHUX TeXHOJIOTIA 1 MeAiaausaHy [HCTUTYTY
KypHasIicTUKU KHIBCBKOro HalliOHaJIbHOrO yHiBepcuTeTy iMeHi Tapaca
[lleByenka, 2017. 234 c.

4. JliBin M. CtopiTesiHr gusa o4ei, Byx i cepus. KuiB : Hawr ¢popmat, 2020.
184 c.

5. MepianapatuBu. KosiekTrBHa MoHorpadid. JlHinpo : JIIPA, 2022. 116 c.

6. CrexkosbimiukoBa B. bigzina 0. CouianbHi Megia sk muatdopma
IHTEpaKTUBHOI XYPHaJIiCTUKM HOBOTO MOKOJiHHA. O6pa3. 2025. Bumn. 3
(49). C. 125-137. https://doi.org/10.21272/0braz.2025.3(49)-125-137

7. lleBuenko B. E . MysbTuUMeAikHI icTOpIl : iIHTEpaKTUBHUKA HaB4YaJIbHUHU

nocioHuk. KuiB : [HcTuTyT )ypHanictuky, 2020. 74 c.

8. Xosn Kingpa. CTopiTesiHr, IKUHA He 3a/MIIa€E OaWAYyKWUM; Iep. 3 aHIJL.
Okcanu OaiiHuk. Kui: Yakaboo Publishing, 2021. 240 c.

9. Cambridge Dictionary. URL: https://dictionary.cambridge.org/

20


https://doi.org/10.21272/Obraz.2025.3(49)-125-137
https://dictionary.cambridge.org/

Moaysb 2. luppoBU KOHTEHT y Mi2KHapOAHIN »KyPHaJIi CTUILI

Tema 9. Creative and technological process for digital media content
Ilnan

1. Research stage: analysis of the audience, trends, and examples from other
authors.

2. Analysis and development work and the design solutions/outcomes to the
short tasks and projects.

3. Experimentation with formats, styles, tools and technologies.

4. Creation and improvement of content using digital means. Evaluation of
results and conclusions for future projects.

Key Terms

v' Digital media content - any information existing as digital data,
created with technology and delivered via electronic devices,
encompassing text, images, audio, and video, like social media posts,
videos, podcasts, blogs, and interactive apps, used for
communication, marketing, and entertainment.

v' Media strategy - a plan for advertising a product or service that
includes newspapers, magazines, television, radio, and the internet.

v Multimedia integration - the process of combining various forms of
media - such as text, images, audio, and video - into a cohesive
presentation that enhances the communication of information.

JlabopaTopHi 3aBAaHHA

1. Complete the task on the interactive whiteboard ‘Miro’ (URL:
https://miro.com/app/board /uXjVM7c6dbQ=/). From the platforms
listed, select those that can be used to create videos in multimedia material.

2. Plan and explain the multimedia elements that can be used to supplement
the text about volunteers (URL:
https://mediadep.uzhnu.edu.ua/news/vtomlyuvatysya-ne-mozhna-yak-
volonteryat-vykladachi-j-studenty-uzhnu/2023-06-02-4423/).
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3. Review the suggested online publications about Lesya Ukrainka's routes
(URL: https://lesya-
ukrainka.localhistory.org.ua/?%?20fbclid=IwAR2ynBI0 KnlBZL.ndeWUdpU
QZpbg k1yHSTzKrMktASooN2u6HVSFeZnscQ#features). Identify verbal
and non-verbal features that attract the reader’s attention.

JlitepaTtypa 50 TeMu

1. I'posHa O. [lepcoHaJtizanisi KOHTEHTY Cy4YaCHUX OHJIaMH-Me/jia: BUKJIUKHU Ta
nepcrnekTuBu. Grail of Science, 2024 (41)/ C. 298-300.
https://doi.org/10.36074/grail-of-science.05.07.2024.048

2. Kpeuy 1. H.. I'yayn M. Bacuauk JI. IlinpydyHuk 3 Kpoc-megia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

3. Pyc-Mousip 1l., Wynaen T. XypHasicThka : nociOHUK / mep. 3 HiM.
B. Kiumuenko ta B. OniliHuK; Hayk. pef. B. IBanHoB. KuiB : Akajgemis

yKpaiHcbKoi npecy, LleHTp BisbHOI npecu, 2025. 393 c.

4. CraweH b. Mob6i/ibHa KypHaJ/IiCTUKA: TPaKTUYHUH NOCIOHUK; Mep. 3 HiM.
B. Knumuenka / 3a 3ar. pea. B. IBaHoBa. KuiB : lleHTp BisibHOI npecy, 2021.
260 c.

5. CrexkosbmpkoBa B. bBiazina [0, ConianbHi Mepia Ak miatdopma
iHTEpaKTUBHOI »KypPHaJIiCTUKU HOBOTro mokoJiiHHA. O6pas. 2025. Bun. 3
(49).C.125-137. https://doi.org/10.21272 /0braz.2025.3(49)-125-137

6. Gershon, R.A. (2024). Digital Media and Innovation: Management and
Design  Strategies in Communication (2nd ed.). Routledge.
https://doi.org/10.4324/9781003294375

7. Cambridge Dictionary. URL: https://dictionary.cambridge.org/

Tema 10. Ethical and legal aspects of producing and distributing digital
content in international journalism

Il1an
1. International and national legal norms regulating digital media content.
2. Copyright and related rights in digital journalism materials.
3. Issues of accuracy, balance and responsibility in the creation of digital
content.
4. Protection of personal data and privacy in online journalism.
5. Ethical challenges of using digital technologies and artificial intelligence.
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6. Analysis of cases of violations of ethical and legal norms in international
media.

Key Terms

v The Digital Services Act (DSA) - introduces rules for online services
used by European citizens in their everyday life. These services
include marketplaces, social media networks, app stores, and online
travel and accommodation platforms. The main goal of the DSA is to
create a digital space that respects citizens and consumers’
fundamental rights. By establishing a clear set of rules across the EU,
the DSA also enables smaller platforms, SMEs and start-ups to scale
up in Europe, fostering innovation, growth and competitiveness.

v" Ethical journalism - the practice of seeking truth and reporting it
accurately, fairly, and thoroughly, prioritizing audience trust and
public interest over personal or corporate gain, and maintaining
independence, transparency, and minimizing harm while covering
diverse perspectives.

JlabopaTopHi 3aBAaHHA
1. Prepare a mobile report during a trip to university, work or leisure.

2. Read about Ukrainian photographers Vlad and Konstantin Liberov (URL:
https://vogue.ua/article/lifestyle-amp /kostyantin-ta-vlada-liberovi-

ukrajinski-fotografi-yaki-chesno-i-emociyno-pokazuyut-viynu -
49483.html), and view their Instagram page (URL:
https://www.instagram.com/libkos/). Explain the specifics of working

during wartime and in hot spots, as well as the advantages of using mobile
photography.

3. Throughout the week, take photos, record various events in your life on
your smartphone and prepare multimedia material or a video essay.
Present it to the audience.

JliTepaTypa A0 TeMu
1. Kpeny 1. H.. T'yayn M. Bacunuk JI. Ilinpydynuk 3 kpoc-megia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada

Mitropoliei.140 c.
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—_

. [IpakTHKyM i3 ’KypHa/iCTCbKOI eTUKW. BupanHs 3-T€, nonoBHeHe / 3a 3ar.
pen. O. [ToropeJsioBa. KuiB : KoMicid 3 )kypHasicTcbkoi eTUukH, 2024. 96 c.
CtameH b. Mob6isibHa XypHaicTUKa: NIPaKTUYHUU NOCIOHUK; Mep. 3 HiM.
B. Kniumyenka / 3a 3ar. peg. B. IBanoBa. KuiB : lleHTp BisibHOI pecy, 2021.
260 c.

Ethical Journalism. The New York Time. URL:
https://www.nytimes.com/editorial-standards/ethical-journalism.html

. McHugh, Siobhan. The Power of Podcasting: Telling Stories Through Sound,
New York Chichester, West Sussex: Columbia University Press, 2022.
https://doi.org/10.7312 /mchu20876

Turillazzi, A, Taddeo, M., Floridi, L., & Casolari, F. (2023). The digital
services act: an analysis of its ethical, legal, and social implications. Law,
Innovation and Technology, 15(1), 83-106.
https://doi.org/10.1080/17579961.2023.2184136

Tema 11. Solutions-based journalism on digital-platforms
ILnan

. What is solutions-based journalism and how does it differ from the
traditional approach?

. Examples of successful stories that changed the audience's attitude.

. Response to a social problem.

. Making the response relevant and accessible to others - insight.

. Evidence - data or qualitative results that show effectiveness.

. Limitations or gaps of the approach.

Key Terms

v’ Evidence-based journalism (EBJ) - a rigorous approach where
reporters systematically collect, evaluate, and combine all available
information - documents, interviews, observations, and data - to
build a story, prioritizing verifiable facts and context over
unsupported claims or «eminence» (relying on titles) to combat
misinformation and build public trust, often by showing their work
through publishing sources like transcripts.

v' Solutions journalism - an approach to news reporting that focuses
on the responses to social issues as well as the problems themselves.
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Solutions stories, anchored in credible evidence, explain how and
why responses are working, or not working. The goal of this
journalistic approach is to present people with a truer, more
complete view of these issues, helping to drive more effective
citizenship.

JlabopaTopHi 3aBAaHHA
Perform content analysis of the publication in «The New York Times» -

«Human Contact Is Now a Luxury Good» (URL:
https://www.nytimes.com/2019/03 /23 /sunday-review/human-contact-

luxury-screens.html). Analyse the text and determine: content type
(informative, promotional, educational); tone of voice; structure (hook,
main body, CTA); strengths and weaknesses from a digital content

perspective.

Watch the video «Al-Powered Education: What do modern high school
classes look like in China?» (URL:
https://www.youtube.com/watch?v=e45-3g0ImYE). Answer the
questions:

What is the main idea of the video?

What are the advantages of using Al (artificial intelligence) in educational
institutions mentioned in the video?

What possible challenges or risks for students/teachers were mentioned?
How convincing and well-founded is the information? Why?

Does the video have the characteristics of promotion, neutral review or
critical analysis? Justify your answer.

Prepare an extended plan for your own publication on this issue and write
a text announcement for social networks, select/create visual content.

JliTepaTypa 50 TeMu

Maep K. KypHasicTuka: niipy4HuK; nep. 3 HiMm. B. Knumyenka, B. OsiliHrKa
/ 3a 3ar. pen. B. IBaHoBa. KuiB : AkajeMmiss ykpaiHcbkoi nmpecH, LleHTp
BiJibHOI 1ipecy, 2022. 300 c.

. flk mycaTu npo BiJHOBJIEHHA YKpAlHU Y KaHpi KYPHAJIICTUKU pIilIEeHb :
NpaKTUYHUM TOCIOHUK  AJsd JKypHaJdicTiB / ykiaan. Martuuak T,
MapuunoBcbkui A. Kuis, 2024. 27 c.
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. Gershon, R.A. (2024). Digital Media and Innovation: Management and
Design  Strategies in Communication (2nd ed.). Routledge.
https://doi.org/10.4324/9781003294375

. Lough, K., & Mclntyre, K. (2021). A systematic review of constructive and
solutions journalism research. Journalism, 24(5), 1069-1088.
https://doi.org/10.1177/14648849211044559 (Original work published
2023)

. Thier, K., & Lin, T. (2022). How Solutions Journalism Shapes Support for
Collective Climate Change Adaptation. Environmental Communication,
16(8),1027-1045. https://doi.org/10.1080/17524032.2022.2143842

Tema 12. Audio and video content for digital media
Il1an

. Therole of audio content in modern international journalism. Main formats
of audio content: podcasts, audio news, audio quotes.

. Features of preparing audio materials on international topics. Recording
and basic editing of audio content for digital media.

. Formats of short video materials for online platforms. Basics of video
shooting for digital media (composition, lighting, sound etc.).

. Preparation of a script and storyboard for video. Video editing and basic
post-processing.

. Adapting video content to the requirements of different digital platforms.

. Ethical and legal aspects of using video.

Key Terms

v' Concept development - the process of transforming initial ideas for
a product, service, or solution into a detailed, testable plan by
identifying needs, generating and refining solutions, and validating
them with customers to ensure market viability before launch,
involving steps like brainstorming, prototyping, and defining features
for usability, performance, and value.

v Post-processing in media - the essential stage after capturing raw
photos or footage, using software to refine, enhance, and stylise
content by adjusting colour, brightness, contrast, removing
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imperfections, adding visual effects, and balancing audio to achieve
the creator's final artistic vision.

v Script - the manuscript or one of various copies of the written text of
a play, motion picture, or radio or television broadcast.

v’ Storyboard - a series of drawings used to show the planned order of
events in a film, television advertisement, etc.

JlaGopaTopHi 3aBAAHHSA

. Select one international online media and analyse examples of audio and
video content posted on the website or social media. The analysis should
identify the type of content (podcast, video explainer, short social media
video, interview, etc.), target audience, distribution platform, and
presentation features (duration, style, visual or audio elements).

. Read the article «'It opened up something in me': Why people are turning to
bibliotherapy» (URL: https://www.bbc.com/future/article/20250616-
how-bibliotherapy-can-both-help-and-harm-your-mental-health). Identify
the target audience, edit the text so that it is suitable for broadcast on the
radio and in a short video format. Retain the key ideas, but change the style.

. Record a radio interview with an expert in the style of decision journalism.
Determine the purpose of the conversation, carefully prepare questions, as
well as the introduction of the interlocutor.

JlitepaTtypa 50 TeMu

. AbGeTka BisyaJsibHOI rpaMoTHOCTI / banukiH 1., Bosomentok O., Yopuuii O.,
®enuenko O. / 3a pen. Bosomentok O., IBaHoBa B., €BTymenko P. KuiB :
AVTI, 1IBII, 2019. 80 c.

Mou /I, Oppoabdd M. TeneBiziiHa kypHaJjicTuka: [IpakTuyHa
KypHaJslicTuka, ToM 62 / 3a 3ar. peia. B. ®. IBaHoBa; mnep. 3 Him.
B. Kiimmyenka. KuiB: AkazeMia ykpaiHcbKoil npecy, LleHTp BizibHOI nipecy,
2019.234 c.

. Gershon, R.A. (2024). Digital Media and Innovation: Management and
Design  Strategies in Communication (2nd ed.). Routledge.
https://doi.org/10.4324/9781003294375

. Hase, V., Boczek, K. & Scharkow, M. (2023) Adapting to Affordances and
Audiences? A Cross-Platform, Multi-Modal Analysis of the Platformization
of News on Facebook, Instagram, TikTok, and Twitter, Digital Journalism,

11:8,1499-1520, DOI: 10.1080/21670811.2022.2128389
27



https://www.bbc.com/future/article/20250616-how-bibliotherapy-can-both-help-and-harm-your-mental-health
https://www.bbc.com/future/article/20250616-how-bibliotherapy-can-both-help-and-harm-your-mental-health
https://doi.org/10.4324/9781003294375

. McHugh, Siobhan. The Power of Podcasting: Telling Stories Through Sound,
New York Chichester, West Sussex: Columbia University Press, 2022.
https://doi.org/10.7312 /mchu20876

. Cambridge Dictionary. URL: https://dictionary.cambridge.org/

Tema 13. Creating an original digital audio and video project
IL1an

. Defining the theme and idea of the author's digital project, taking into
account the goal and target audience.

. Conducting research, including analysis of references, current trends, and
examples of digital media content. Planning the structure and format of the
project with the selection of appropriate digital tools. Creating a script,
determining locations, characters, and technical recording equipment.

. Experimenting with sound, images, editing techniques, and the rhythm of
the material presentation. Recording audio or video; editing, sound
processing, and visual editing.

. Experimenting with styles, visual solutions, and techniques for presenting
material.

. Directly creating a digital product. Editing and refining the result.
Presenting the finished project and discussing the results.

. Software: Adobe Audition, Adobe Premiere Pro, DaVinci Resolve, OBS
Studio, VN Video Editor, Adobe After Effects, Descript, Spotify for
Podcasters.

Key Terms

v  Audience engagement - the active connection and interaction
between a brand/creator and its audience, moving beyond passive
consumption to involve measurable actions like likes, comments,
shares, and participation in polls, quizzes, or user-generated content,
crucial for building loyalty, driving action, and creating a dynamic
relationship by providing value and fostering two-way
communication.

v Call to Action (CTA) - something such as a speech, piece of writing,
or act that asks or encourages people to take action about a problem;

a prompt or instruction designed to get an audience to take a specific,
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immediate step, like «Buy Now», «Sign Up», or «Learn More», often
appearing as buttons or links in marketing materials to guide users
toward a desired outcome, such as a purchase or subscription, and
move them further down the customer journey.

v’ Platform-Oriented Content - to manage digital content within a
centralised Content Platform, a sophisticated system (like a Headless
CMS) that structures, stores, and delivers content across diverse
digital touchpoints (websites, apps, 10T) via APIs, enabling faster,
consistent, and scalable omnichannel experiences by decoupling
content from presentation. It focuses on reusable content,
streamlined  workflows  (creation, approval, publishing),
personalisation, and integrations, moving beyond traditional
websites to power all digital experiences.

JlaGopaTopHi 3aBAAHHSA

Explore how BBC Podcasts works on social media. See also its site. The
example of 1-2 publications describes the techniques of using multimedia
typical of this media. Think and say how social media pages help to promote
aradio product.

Review the open online course from Pixar on storytelling (URL:
https://www.khanacademy.org/computing/pixar/storytelling). Prepare
your own material based on the recommendations.

Create an original explainer video on a topical social, media or technological

issue. Prepare a short script with a clear structure (introduction explaining
the relevance of the topic, main part with logical and understandable
presentation of information, conclusion with a summary or call to action),
then record and edit the video. The explanation should be understandable
to a non-expert audience, based on verified information, and comply with
journalistic standards of accuracy and reliability. The video should be
between 1 and 3 minutes long.

JliTepaTtypa a0 TeMu

Kpeny I[. H. I'yayn M. Bacunuk JI. [linpyyHuk 3 kpoc-megia. Schiller
Publishing You-se: Bonn / Germany - Sibiu/ Romania. 2015. Sibiu, Strada
Mitropoliei. 140 c.

Kpocmeia: KOHTEHT, TEXHOJIOTI, MEpCIEeKTUBH : KOJIEKTHBHA MOHOTp. / 3a

3ar. peA. 4. H. i3 cou. koM. B. E. IlleB4eHKO; [HCTUTYT KypHaJiCTUKHU
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KuiBcbkoro HaioHasbHOro yHiBepcuteTy iMeHi Tapaca llleByeHnka. KuiB :
Kadenpa MyabTUMeiiHUX TexHOJIOTIM i MeaiagusaHy [HCTUTYTY
)KypHalicTUKU KHIBCbKOro HalioHaJIbHOTO yHiBepcuTeTy iMeHi Tapaca
[IleByeHka, 2017. 234 c.

CtrameH b. Mob6isibHa KypHa/liCTUKaA: MPAaKTUYHUU MOCIOHUK; Mep. 3 HiM.
B. Knumuenka / 3a 3ar. pef. B. IBanoBa. KuiB : lleHTp BisibHOI npecu, 2021.
260 c.

Hase, V., Boczek, K. & Scharkow, M. (2023) Adapting to Affordances and
Audiences? A Cross-Platform, Multi-Modal Analysis of the Platformization
of News on Facebook, Instagram, TikTok, and Twitter, Digital Journalism,
11:8,1499-1520,DO0I:10.1080/21670811.2022.2128389

McHugh, Siobhan. The Power of Podcasting: Telling Stories Through Sound,
New York Chichester, West Sussex: Columbia University Press, 2022.
https://doi.org/10.7312 /mchu20876

Tema 14. Adapting content for different digital platforms (website, social

s W N

networks, messengers)
Ilnan

Features of digital content consumption on different platforms.

Content requirements for websites, social networks and messengers.
Formats and genres of journalistic materials in the platform environment.
Adapting text, visual, audio and video content to the specifics of the
platform.

Headlines, visual elements and message structure for different distribution
channels.

Publication time and algorithmic features of digital platforms. Interaction
with the audience and feedback in the platform environment.

Software: YouTube Studio, Anchor, YouTube Analytics, GA4, Adobe Firefly,
Descript Al etc.

Key Terms

v Adapting content - modifying it to fit different contexts, devices,
audiences, or platforms for better relevance and user experience, such
as changing a blog post into a video, localizing it for different cultures,
or making it responsive to screen size. It involves transforming
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content's format, style, and functionality, rather than just copying, to
create personalized and effective communication across channels like
mobile, web, or social media.

v Content consumption - the process of engaging with media (reading,
watching, listening, scrolling) across various digital platforms,
encompassing how people find, absorb, and interact with information
like articles, videos, and podcasts, influencing thoughts and behaviors
and often happening in quick bursts across multiple devices.

JlaGopaTopHi 3aBAaHHA
1. Read the article ‘Multimedia, Crossmedia, Transmedia... What's in a name?’

(URL: https://transmediajournalism.org/2014/04 /21 /multimedia-
crossmedia-transmedia-whats-in-a-name/). Explain the difference

between the terms. Find examples for each part of the article.

2. Adapt the video (URL: https://www.youtube.com /watch?v=]SIkdWxotKw)
for three different digital platforms, for example: media website; social
network (Instagram, Facebook, TikTok); messenger or podcast platform.

3. Select a piece of journalism from the BBC website (text, video or audio).
Then select three platforms (e.g. Instagram, TikTok, YouTube) and
describe: the audience, format, style, interactive elements. Create three
versions of the material for the selected platforms. Briefly explain the

changes and the expected effect on the audience.
Jlirepatypa A0 TeMHu
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/ 3a 3ar. pen. B. IBaHoBa. KuiB : AkazeMisa ykpaiHcbkoi npecu, LleHTp
BisIbHOI npecy, 2022. 300 c.

2. Mou /., Oppoabdpd M. TenesiziiiHa kypHasicTuka: I[IpakTuyHa
KypHaslicTuka, ToM 62 / 3a 3ar. pej. B. ®. IBaHoBa; mep. 3 HiMm.
B. KiuMmueHnka. KuiB : AkazeMist ykpaiHCbKOI nipecy, LleHTp BUIbHOI pecy,
2019.234 c.

3. Pyc-Mosp ., Myaebn T. KypHasicTuka : mnocibHUK / mep. 3 Him.
B. Knumuenko ta B. OniliHuk; Hayk. pea. B. IBaHoB. KuiB : Akagemis
yKpaiHcbKoi nipecy, LlenTp BisibHOI pecy, 2025. 393 c.
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of News on Facebook, Instagram, TikTok, and Twitter, Digital Journalism,
11:8,1499-1520, DOI: 10.1080/21670811.2022.2128389

. Cambridge Dictionary. URL: https://dictionary.cambridge.org/

Tema 15. Fundraising in digital media
Il1an

. How to ensure the financial sustainability of a media project by combining
various sources: grants, donor programmes, subscriptions, crowdfunding,
commercial partners.

. Developing a fundraising strategy for different types of media: online
media, magazines, podcasts, multimedia platforms.

. Ethical aspects: transparency of funding, avoiding conflicts of interest,
balancing editorial freedom and sponsor requirements.

. Writing grant applications and proposals: from structure to budget and
impact assessment.

. Crowdfunding and subscriptions: campaign creation, marketing, and
audience engagement. Presenting projects to investors and donors:
pitching, storytelling, and demonstrating project value.

Key Terms

v Fundraising - the process of attracting funds and other resources
(human, material, informational, etc.) that an organisation cannot
provide on its own and that are necessary for the implementation of
a specific project or its activities in general.

v' Income of publishing house / polygraph enterprise - funds
received by an enterprise from the sale of goods and services after
deducting expenses. Types of revenue: a) gross revenue (total
amount of income from all activities received during the reporting
period in monetary, material or intangible forms); b) marginal
revenue (change in total revenue (sales) resulting from the sale of an
additional unit of output; the difference between revenue and
variable costs; the excess of sales revenue over total costs
attributable to a specific, average level of sales, analogous to profit);
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c) net income - income received by an enterprise after deduction of
taxes and fees paid.

JlabopaTopHi 3aBAaHHA

. Compare different fundraising models in digital media (donations,
subscriptions, membership, crowdfunding) and determine for which types
of media they are most effective.

Describe the income and expenditure sides of a multimedia newsroom
(real or fictional), ways of generating additional profit. Suggest several
ideas for strengthening the financial base in case of a sudden crisis.

. Join forces with an online media team and create a set of fundraising
materials for digital platforms: a short text appeal to the audience; a post
for social media; an idea for a short video or audio message. All materials
must comply with journalistic standards and ethical principles.

JliTrepaTypa A0 TeMu

Baitmen6epr 3. MKypHajicTMka Ta Mefjia: [JOBiAHUK; Mmep. 3 HIM.
I1. lemewmiko, K. MakeeB; 3a 3araJi. pea. B. ®@. IBaHoBa, O. B. BoJsiolieHI0K.
Kuis : llenTp BizibHOI Ipecy, AkazeMisa ykpaiHcbKoil npecy, 2011. 529 c.

. Mapkis, 0. T. MegiaMmeHe[>KMEHT | MeJliaMapKeTUHT: KOHLENITH, CTpaTeril,
NPAKTHKHM : HABYAJIbHUU OCIOHUK. YKpaiHCbKUH iep>KaBHUM YHIBEpPCUTET
iMmeHi Muxansa JlparoMmaHoBa. eJleKTpoOHHe BUZaHHA. KuiB : Buzg-Bo Y1V im.
Muxaisia [lparomaHoBa, 2024. 116 c.

. Myapa I., BoitToBuu H. ®anapalisuHr pejakiiii macMejia Ta gornomora
3CY: anani3 oroJiomieHb npo ¢iHaHCcOBI 360pu Ha cTopiHkax 3MI B
TeJierpaMi MiJi yac MOBHOMACIITAOHOrO BTOPTHeEHHS pocil B YkKpaiHy.
Hepocasa ma pezionu. Cepisi: Coyianvui komyHikayii. 2023. C. 108-117.

. Gershon, R.A. (2024). Digital Media and Innovation: Management and
Design  Strategies in Communication (2nd ed.). Routledge.
https://doi.org/10.4324 /9781003294375
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OLIHIOBAHHA PE3YJIBTATIB

3acobaMyi  OILIiHIOBAaHHS  pe3yJibTaTiB HaBYaHHA 3  JUCLUILIIHU
«BupobuunTBo nuppoBoro kKoHTeHTY / Digital content production» €: ek3ameH;
MOAYJbHiI KOHTPOJIbHI pOOOTH; MOTOYHE OLiHIOBAHHS, sIKEe BKJIIOYAE: MPAKTHUYHI
3aBJlaHHA 31 CTBOpPeHHS LKM(PPOBOrO0 KOHTEHTY Ha JIaOOPATOPHUX 3aHATTX,
TEMAaTUYHUM KOHTPOJIb 33 pe3yJbTaTaMU CaMOCTIMHOI Ta IHAUBIAYyaJbHOI
po60OTH CTYZEHTIiB, 30KpeMa U Mpe3eHTallii TBOPYHUX aBTOPCbKUX MaTepiasiB
(MynpTUMeAiHOTO MaTepiasy, MOJAKACT-NPOEKTY, explainer-Bifjeo), a Takox
NiICYMKOBUU KOHTPOJIb — Y BUTJIAZI MOAYJIbHOI KOHTPOJIBHOI pOGOTH Ta YCHOTO
eK3aMeHy 3 eJleMeHTaMHU TeCTiB.

[lig yac BUBYEHHA AVMCUUILJIIHU BUKOPUCTOBYIOTHCA TaKi METOLU: CJIOBECHI
(mosicHeHHsl, HaBYaJIbHi JHWCKycii), Bi3yasbHi (mpe3eHTalii), Npob6JeMHO-
NOIIYKOBI (aHaJsi3 >KYPHaMICTChKOI [isJIbHOCTI, CUMyJidlisg Me[iapelakiiii),
IHAYKTUBHI Ta e [yKTUBHI, iIHTEpaKTUBHI (IPynoBi NPOEKTH, AUCKYCIi).

CTyleHTH OyAyTb BUKOHYBATH I[IJIECTIPSIMOBAHY CaMOCTilHY pO6OTYy AJs
NOrJIMOJIEHHS PO3yMIiHHA clielUPikd NpeMeTa, a TAKOXK Mepes NpoBeJeHHAM
JlJabopaTOpHUX 3aB/IaHb.

YnpoaoBx ceMmecTpy OyJie 3[iiCHIOBAaTHUCA NOTOYHUUW KOHTPOJb Mif, 4ac
JIabOpPaTOPHUX 3aHATh, TEMAaTUYHUU KOHTPOJIb — 33 pe3yJbTaTaMU CaMOCTIMHOI
Ta iIHAWBilyaJIbHOI POOOTH CTY/IEHTIB, @ TAKOX MiICYMKOBUU — y BUTJIALI JBOX
MiZICYMKOBUX MOAYJbHHUX KOHTPOJIbHUX POOIT i yCHOro ek3ameHy (Apyruu
MOJYJIb — 3a Y4acCTi CTEUKTOJ1/EePiB).

I[npuBigyaspbHa poboTa CTyAeHTa CKJIQJAETbCAd 3 TaKWX 3aB/laHb:
1) cTBOpeHHsI ABOMOBHOTO MYJbTUMEJiHHOr0 MaTepiany (Hamp. JioHrpuay /
TPAaHCMEeAINHOTO CTOPUTEJIHTY aKTyaJlbHOI Mpo6JeMaTHUKU) 3 NyOJiiKali€l B
Menia; 2) 3amuMc MOAKACT-IPOEKTY IiHO3eMHO MOBOW; 3) HiArOTOBKA
JIBOMOBHOTO IPOCBITHULIbKOTO explainer-Bizeo o06paHoi npob6eMaTUKU
(nepesik opieHTOBHUX TeM - y JlogaTky A). Ilepuie i gpyre 3aBAaHHSI MOXYThb
OyTH BUKOHaHI B api ¥ oliHO0THCA y 20 6asliB KOXKHe, a TPETE — iHUBiAya/IbHE,
OL[iHIETbCA B 10 6asiB, 1m0 B MaKCUMaJbHiN cyMi ckiazaae 50. [Ipe3seHTarnis Tta
NyOJIilYHUMM 3aXHMCT BUKOHAHUX POOIT BiflOYBAETHCSA 3a y4yacCTi CTEHMKXOJJEpPiB
(Buksapavi kadepy, BUIYCKHUKY, pOOOTOAABL, CTYLEHTU CTApLIUX KYPCiB).

3araJlbHUM PEUTHUHT CTYZ,eHTa BUBOAUTHCA CYMOIO OaJliB 3a iHAUBiAyalbHI
3aBJaHHSA Ta NOTOYHE TECTYBAaHHA M CAMOCTIMHY pPOOOTY IIJIAXOM BUBEJEHHS
cepegHboro apupmeruyHoro (100+100) / 2).
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Y uizloMy 3HaHHSA CTYZEHTIB OL[IHIOIOTBCA B MeXaX 3araJlbHONMPUUHATUX

HOPM 3a HalioHa/ibHO!O 1iKaJsiow EKTC:

CymMma 6auiB 3a Oninka ESTS OuiHka 3a HalliOHAJIbHOI LIKaJ0H0
BC1 BUAK Jlis ek3aMeHy,
HaBHa/bHOL KYpCOBOTO Jlna 3amiky
JisIJIbHOCTI MpOoeKTy
(poboTn),
NPaKTUKU
90-100 A BigMiHHO
82-89 B Jlobpe
74-81 C 3apaxoBaHO
64-73 D 3a0BiJIBHO
60-63 E
He3azmoBisibHO 3 He 3apaxoBaHo 3
35-59 FX MO>KJIUBICTIO MO>KJIMBICTIO
IIOBTOPHOTO MOBTOPHOTO
CKJIaJaHHS CKJIaJlaHHS
He3azmoBisibHO 3 He 3apaxoBaHo 3
0-34 F 000B’SI3KOBUM 000B’sI3KOBUM

IOBTOPHUM
BUBYEHHSIM
JUCLIMIIJIIHU

IOBTOPHUM
BUBYEHHSIM
JUCLMILJIIHA
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JIOJIATKU

JoaaTtok A. [lepeJtik OpiEHTOBHHUX TeM /JJI IHAUBIAYa/IbHUX NIPOEKTIB

NS

ooeNow

10.
11.

12.
13.
14.
15.
16.
17.
18.
19.
20.

AHIJIiIICbKOI0 MOBOIO

Advantages of digital media.

Short videos for social media: narrative and editing features.

Documentary history in digital format: combining video, sound and text.
Interactive storytelling in the web environment: user experience and
engagement.

Video storytelling as a tool for social communication in digital media.
Creating a video portrait of a person or community.

Audio stories for online audiences.

The visual identity of a digital project: from concept to implementation.
The use of artificial intelligence in digital content production.

Digital content as a tool for personal branding.

Audiovisual content for educational platforms: development and
production.

Data storytelling: data visualisation in a multimedia project.

Fact-checking and media literacy in digital content creation.

Socially significant digital projects: communication and influence.
Transmedia storytelling: telling one story on different platforms.
Experimental digital content formats: combining technology and creativity.
Meme projects as a form of digital communication.

Behind the scenes: how to create engaging video content.

From idea to viral hit: the creative process of online content.

People, algorithms and history: experimenting with Al in creative content.
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Jopatok Bb. Lesson plan «Creating a multimedia project»

1. Greetings. Review of the topic. Questions for discussion:

e Advantages and disadvantages of online media;

e the concepts of ‘digitalisation’, ‘multimedia’ and convergence in media;

e opportunities and challenges for journalists in the context of convergence.

Duration of tests and discussion — 10 minutes.

Bloom's taxonomy level — analysis.

2. Presentation. «The transformation of traditional genres under the influence
of multimedia. Planning and implementation of original multimedia projects».
Duration - 15-20 minutes.

Bloom's taxonomy level - memorisation and comprehension.

3. Practical exercise. Individual work. Analyse an article by a fellow student
published on the department's website, which they created during their studies.
Analysis outline:

e [s text the best way to tell this story? Could there be other, more effective
options?

e [s the title clear? Can the reader review the content and immediately
identify the key information?

e What role does each multimedia element play in creating the overall
impression of the material?

e Are there references to materials related to the history of the issue? Is the
background/broader context available to the reader?

e Does each multimedia element contain enough information so that a user
who comes across it, for example, through a search engine, can generally
understand what it is about?

e Your overall impression of the article.

Duration of completion - 10 minutes.

Level according to Bloom's taxonomy - application.

4. Practical exercise. Group work. To complete the task, students are divided into
three groups.

Task for the groups: review the news feeds of Ukrainian online publications,
especially regional ones. Select three news items with insufficient coverage.
Propose your own ideas for multimedia news stories that could be

created based on the information provided. Discuss.

Duration - 15 minutes.

Level according to Bloom's taxonomy: analysis.

5. Practical exercise. Individual work.
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Task: read the text and propose a concept for multimedia material based on the
information provided.

Duration - 15 minutes. Based on the discussion, present your idea and explain the
multimedia elements (5 minutes).

Bloom's taxonomy level: synthesis.

6. Discussion of the completed

task and feedback from colleagues. Focus of the discussion - features of creating
memorable multimedia stories.

Duration - 10 minutes.

Bloom's taxonomy level - analysis and evaluation.

7. Homework. Choose a topic for your own multimedia longread and develop a
detailed text plan taking into account multimedia elements.

Duration of task explanation - 5 min.

Task level according to Bloom's taxonomy - synthesis.
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Jopatok B. Il.1aH 3aHATTS 3a TeMOI0 «P0O6G0Ta B KOHBEPreHTHOMY
HbIO3PYMi» 3 BUKOPUCTAHHSAM NPOEKTHO-OPiEHTOBAHOIO MiAXO0AY

1. /i1 BUKOHaHHSA CTy[eHTH 00’ € JHYI0ThCA y rpynu (mo 4-5 ocib).

2. 3a 15 XB. BOHM MawTh NOPaJUTUCA Ta 00paTH [Jisl CBOEI MiHipeJakiil
TeMy/-u MaTepiasy /-iB, sKi 3MOXYyTb CTBOPUTHU MPOTArOM 3aHSTh.
Buksazgad Takox nponoHye Ha gouli «Padlet» qoBisibHI TeMH, IKi peasibHO
BTUIMTU 3a BU3HAYEHUM 4Yac Ta B MeXaxX YHIBepCUTeTy (HaNpHUKJIAJ,
«Xap4yBaHHS CTYyAeHTiB», «KopucHi / mKiaauBi 3BUYKU», «Big3HayeHHs
JHs1 Hayku», «IlopaZ CTapIIOKypPCHUKIB — NEePIIOKYPCHUKaM» ToL0). Y
pe3yJibTaTi Ma€ BUUTHU TPaMOTHHH, 3MICTOBHHMM, JIOTIYHO 3aBeplLUIEHUH
MyJIbTUMEAIMHUUN MaTepiaj AOBiJIbHOTO 06CATY.

3. 3a 15 xB. moTpiOHO CKJACTH MJAH MaTepiajy Ta PO3NOAIJIMTH POJIi
(HanpukJaJ, pefakTop, )KypHauictu (2), potorpad Ta iH.). KoxkeH cTyaeHT
BiZiTOBia€ 3a CBiM 06CAT poOOTH Ta Ma€ 3alMcaTH Ha ol «Jambard», o
BXOJIUTH 10 Horo (ii) 060B’s3KiB.

4. HacrtynHni 30-40 xB. BiiBeieHi Ha 36ip iHpopMaliii, «xpoOOTY B MOJIi».

5. /lna HanucaHHA TeKCTiB (40 XB.) CTYZAEHTH MOXYyTb BUKOPUCTOBYBATH
nyiatpopMu «Jambard», «Padlet», «Google Doc». To1o.

6. [IpoTsirom 20 xB. BiAOYBa€eThCsA Ny6JtiKalliss MaTepiasiB i3 ¢poTorpadismuy,
BizZieo, ayio Ha canTax Kadepu.

7. llpe3enTanisa marepianiB - 10 xB. O6MiH BpakeHHSIMM Ha MJaTGOPM
«Mentimeter» (HanpukJ/aaJ, XMapUHKa KJIHYOBUX CJiB).

8. OuiHOBaHHA CTyJeHTaMH MaTepiaiiB cBoix kosier - 10 xB. (BUK/IajAay
BPaxOBYE OLIiIHKU B 3araJIbHUM PEUTHUHT 3a 1ie 3aBJaHHA).

PieHi 3a80aHHA 3a makcoHoMi€ew Bayma — aHasis, cuHmes, CmeopeHHsI.
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Aoaartok /. MaTpuuAa 3aHATTA

Tema «Oprani3zaniga npauni B KOHBEPreHTHOMY HbIO3pyMi»

Kinyesi yisni: 03HaWOMJIEHHS 3 MOJEJIIMAU KOHBEPIeHTHOIO HBbIO3PYyMYy,
opraHisalji€ero mpaiji B peAaklil; MOJeJIl0BaHHS HbIO3PYMYy B CTYAEHTCbKil
ayuTOpii; HAOYTTS yMiHb i HABUYOK POOOTU B KOMaAH/Ii Ta iHAMBIAYyaJbHO Ha/]

BUTOTOBJIEHHSAAM MacMelinHOT0 IPOAYKTY.

Yac 3mMicT MeToau Illo HeoGXiAHO IIpukiaaau, Mmetadopy,
it Po3pgaTkoBuii MaTepiana
9.40- | BitaHHs, BBeseHHsa [oainutuca 6yab- Ilepexia Ha naTdopmy «Padlet»
9.50 |posMuHKa. 70 TeMH, sikoto icTopieto cBoro | (URL: https://padlet.com/nkaralkina/padlet-86tkmffhq4nzxjg3).
aKTHBi3allid | paHKy -
yBary, CbOTO/JJHILIHBLOTO0 260
CTUMYJIIO- 3BUYHOTO
BaHHA (306paxeHHs +
pO3yMOBOI MiHiTeKCT).
JisIJIbHOCTI.
Pisenb 3a
makcoHoMierw bayma -
3anam’simogy8aHHs.
9.50- |IloBTOpenHs, |AkTtyasnizaui |[IpoiiTu TectyBaHHs. |Ilnatdopma «Kahoot»
10.05 | TecTyBaHHSA. | TeMU YCHO MOSICHUTH (URL: https://kahoot.com/schools-u/).
rnonepes- nepeBary il HeJl0/iKH
HbOTO OHJIalH-MeJlia;
3aHATTA Y HNOHATTS
dopmi «AUpKATAI3aLisg»,
Kahoot (5-7 | «My/nbTUMEAIAHICTDY,
MMTaHb), a KOHBEpreHLis B
TaKOX MeJia; MOXJMBOCTI i
NpOBEeJIeHHA | BUKJIMKH JJ151
KOpPOTKOI JKYPHaJICTIB y
JUCKYCil KOHTEKCTI
nicsd KOHBEpPTreHTHOCTI.
BUKOHAHHSA
TeCTIB. Pigens 3a
makcoHoMierw bayma -
PO3YMIHHA.
10.05- | Mininekuisa Onpunwofa- 3anucaTu KJAKY0Bi [Ipe3enTauia «Prezi»
10.20 | «Posmnopain HEHHS MNOHATTS, MO (URL: https://prezi.com/view/WCURqgfPM1apNfVeXell5/).
000B’sI3KiBY | HaBYaJIbHO- |peJaklii, eTanu
KOHBEPreHT- |T0 IJIaHYBaHHS.
Hill pepakuii. | MaTepiany,
[lnaHyBaHHA | 3700yTTs Pisenb 3a
1 peaJtizanis 3HaHb, makcoHoMmierw bayma -
aBTOPCbKUX 0OroBOpEeH- |3anam’samosyeaHHs
MyJbTUMEil- | HA ma po3yMiHHS.
HUX JUCKYCIHHUX
MIPOEKTIB». MUTaHb.
10.20- | ['pynoBa 3akpimnen- | Iligi6paTu Ha3BYy BukopucTaHHs AOIKK «Jamboard» JJis miaHyBaHHS
10.35 | po6oTas HS MeJia, /Il AKOro MiHipeJaKIii
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OOTOBOPEHHSI | HABYAJbHO- | [IPAIIOE (URL: https://jamboard.google.com/d/1-
M. ro KOHBEPreHTHHH h11Amk3dEufRX065PROFFEDO2ptfoelt z76V90VzY /viewer?f=0)
Marepiajiy. | HbIO3PYyM, BUSHAYUTH
Jnga MeTY LisJIbHOCTI,
BUKOHAHHS | CIPsIMyBaHHS,
CTYJleHTH CTPYKTYDY.
00’eIHyI0Th- | Po3nogisiutu poJti
cAy TpHU (penaxTop,
rpynu (no 5 |»xypHaJjictu (3),
oci6). doTorpad/nusaiinep).
KoxeH cTygeHT
BiAIoBi/la€ 3a cBik
06csr po60TH Ta Ma€
3aMycaTy Ha O,
1110 BXOAUTb JI0 HOro
(1) 060B’A3KiIB.
PouJii 3MiHIOIOThCS Mg,
Yac HaCTYNMHHUX
3aHATD.
Pisenb 3a
makcoHoMierw bayma -
CMBOPEHHSI.
10.35- | InguBigyanb- | 3akpimieH- |CTyaeHTaMm CxeMaTU4Ha BepCTKa IOJIOBHOI CTOPiHKY OHJIalH-BU/JaHHS Ha
10.55 | Hapo6oTaB HA MPONOHYETbCA miaTdopwmi «Padlet» (11aby10H «110J0THO»)
paMKax HaBYa/IbHO- | HepeJsiiK BUraflaHux (URL: https://padlet.com/nkaralkina/padlet-difm6z6us7fyvpb4).
CTBOpPEHUX ro TeM, 3-IOMDK AKHUX
HbIO3PYMIB. MaTepiajly. | BOHU MalOTb 06paTH
faxkaHi i migroryBaTtu
HeBeJIMKI MaTepiaiu
BIiZMOBiZIHO [0 CBOIX
poJsied y
MyJbTUMeJiHHOMY
HBIO3PYMi.
PieHi 3a makcoHoMIew0
bayma - ananaiz ma
CMBOPEHHSI.
10.55- | [lixcymox [ig6urTs O6paTu TeMy Ans O3HakoMuTHCA 3 cakTOM Kadepy, Jie TOTPi6bHO onmy6JiKyBaTH
11.00 | 3aHATTA. MiJICYMKIB, BJIACHOTO MaTepia/ Iicjig HalnMCaHHA
Homarine npurajyBaH- | MyJbTUMEiHHOTO (URL: https://mediadep.uzhnu.edu.ua/).
3aB/aHHs. HA JIOHTPUJY Ta
KJIIOYOBUX po3pobuTu
MOHATS, JIOKJIaZiHUM IJIaH
BU/IiB TEKCTY, 3
po6oTy, a ypaxyBaHHAM
TaKOX MyJIbTUMeIMHUX
OTOJIOIIEH- | eJIEMEHTIB.
HA TpusainicTb
JIOMAILIHBOTO | OSICHEHHS 3aBJlaHHA
3aBJaHHSI. - 5xB.

Pisenb 3a80aHHA 3a
makcoHoMmierw bayma -
CUHmMe3s.
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JoaaTok E. KpuTepii ojiHIOBaHHA aBTOPCHKOI'O MaTepiajly B paMKaXx KypcCy

«Bupo6HunTBO BudpoBoro koHTeHTty / Digital content production»

Kpurepii MaxkcuMaJIbHUH CepenHiii piBenb MinimManbHuUi He3apnosinbHuii
piBeHb piBeHb piBeHb
AKTYaJIbHICTB, Tema aktyanbHa, Tema akryansHa, BuKinkae | Tema 3mo0onenHa, | ABTop oOpaB He
BiImoBigHicTH BUKJIMKa€E IHTEpEC, a | IHTepec, ajne He 30BCIM yTIM HE PO3KpUTA | AYXKE aKTyalIbHY
dopmary TaKOX € BiImoBizae oOpaHoMy (0,5) Temy i popmar
npoOIeMHOIO, bopmaty 0,5)
Y3TOMKYETHCS 3 (1,5)
¢dopmarom
)
ApXiTeKTOHiKka CrpykTypa diTKa i CrpyKTypa JOCHUTH UITKa, Crpykrypa XaOTHYHICTB,
MaTepiamiy: 00yMOBJICHA i7Ie€l0; | YTIM € JIOTIYHI HOBTOPH UM | TOpYIIEHa, BTpaTa JIOTTYHUX
HASIBHIiCTh BCIX BCI €JIEMEHTH 30iru; 6a)kaHo y3roJuTH BIICYTHI aKI[EHTH, | 3B’s3KIB MK
BAKIUBHX Y3rOJKYIOTBCS Ta nocainoBHicTs (1,5) TOMY MaTepia YacTHHAMH
YACTHUH, JIOTIYHA, | JIETKO CKITAJTHO 0)
3MicTOBa €IHICTH | CIIPUIMAIOTHCS CIpUHMAETHCS
) 1)
xepena ABTOD xepena inpopmarii Kommimsmis Iopymeno
ingopmanii, BHUKOPHCTOBYE SIKICHI | CYMHIBHI; Pi3Hi JyMKH Marepiany 3 pi3HUX | CTaHAApPTH
apryMmeHTauis JDKepena, peTesIbHO MIPEACTaBICHO, OJJHAK JDKepelt; He BCi JOCTOBIpPHOCTI,
OTIpalbOBYE HEJIOCTaTHS apryMeHTailist | Jokepena sikici (1) | tounocti (0)
iHhopmarriro (2) (1,5)
BisyanbHhi KoxeH enemMeHrT € BizyanbHi / 3ByKOBi BizyanbHi / Bincyrai
JAOTIOBHEHHS BaXIUBOIO esleMeHTH (0(OpMIICHHS) 3BYKOBI €JIEMEHTH | Bi3yaJibHi /
(¢oTo, Bineo, CKJIaJI0BOIO aKTyallbHi, yTIM IIOZEKOJIN | HE 30BCIM ayaioeneMeHTH
ayaio, kapTu, Marepiaiy, a TakoX | YCKJIaJHIOITh MIOEAHYIOThCS 31 0)
ingorpagika CTBOPEHHI aBTOPOM | CHPUHHATTS 1HpOpMAIil smictom (0,5)
TomIo) / Mmy3uuHe | (2) Q)
(3BYKOBe)
o(opMIIeHHSA
MoBgieHH€eBHI IMomwuku BinCyTHI ABTOD NPUITYCKAETHCS VY tekcri 3abarato | Y TeKCTi qyxe

piBeHb, CTYNiHB
PO3KPHUTTS TeMH

Y € HC3HAYHHUMU,
METa JOCATHYTa

TTIOMIJIOK Yac Bif 4acy,
OJTHAK PO3KPHUB TEMY

IIOMUJIOK, TEMa
YaCTKOBO PO3KpUTA

0araTo IMOMMIJIOK;
MeTa He

(2) (1,5) (1) JOCSTHYTA
(0,5)
MMincymxoBa 10 7 4 1
OIiHKa
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Joaatok €. OpieHTOBHUM NepeJiiK 3anuTaHb A0 iICIUTY

[ludposi Meia Ta sKi ixHi KJIOYOBi XapaKTepPUCTUKHU.
ApanTarnis TpaguLinHAX Me/lia 0 YMOB U poBi3aliil.
Kpoc-Menia gk megiatpen XXI CTOMITTA: CYTHICTb i NpUKJIAH.
OcHOBHI eTanu po3BUTKY LIUPPOBUX Me/ia.
KoHnernuil «<KoHBEpreHTHOI peAaKIiii» Ta «iIHTErpoBaHOI peJaKiii».
YKpaiHCbKUH i 3apyOiXKHUU NOCBiJl PO3BUTKY KPOCME/iMHUX IPOEKTIB.
Oco6a1BOCTiI po60TH 3 XKepesaMu iHpopmallii B UPpoBiK )KypHaJIiCTHUII.
[IOHATTA KONiNacTy, pepanuTy Ta eKCKJI3UBY: BiIMIHHOCTI Ta pU3UKH.
OcHoBHI npuHIKMNY QaKTUYEKIHTy B [UPPOBOMY CEPESOBUILL.
. Oco61MBOCTI pOOOTH YKPAIHCBKUX MacMe/ia 3 [MPPOBUMHM IJIATGOPMaMH.
. CTparerii nomvpeHHs KOHTEHTY B MDKHAPOAHUX OHJIAMH-MeJia.
. B3aemogia mezia 3 ayguTopi€ro B uUPPOBOMY CEpEOBUILL.
13.[loka3HukKM edeKTUBHOCTI maaTPopMHOI cTpaTerii  (OXOIJIEHHS,
3aJIy4eHiCTh, LIBUAKICTD MOLIMPEHHS ).
14. [IoHATTSA «KKOHBEPreHTHa» Ta «iIHTEerpoBaHa» peJaKIiis.
15. lpunnunu po6otu Newsdesk i Newsroom.
16. KouBeprentHi Meaiansatdpopmu CycniibHOro MoBHHMKA. Oco6JMUBOCTI
pO6GOTH KOHBEPTEHTHOI'0 HbI03pyMy CyCcHiJIbHOIO MOBHUKA.
17. KoHBepreHiiis Ta >kKaHPH MyJIbTUMEINHOI )KYPHAJTICTUKH.
18. Jlorika noby/0BY MyJIbTUME/iIHHOTO HAPATUBY.
19.BniuB  MyJIbTUMEZIMHOCTI Ha CIOPUUHATTA HOBUH MIXKHApOLHOIO
ayaUTOpiE€r0.
20. [ToHATTS KpoCMeiMHUX | TPAaHCMeiIMHUX )KYPHAJTICTCbKHUX IIPOEKTIB.
21. [IpyHIUIIU KPOCMEAINHOCTI B IMPPOBOMY KYPHAJIIiCTCbKOMY CepeZOBUIIL.
22.llomyk TeMH Ta IJIaHyBaHHS KPOC- I TPAaHCMEiMHOTO MPOEKTY.
23. CTBOpeHHS ClieHapito icTopii /i Kpoc- i TpaHCMeAinHUX GOopMaTiB.
24.1liaroTOoBKa MyJIbTUMEIMHUX €JIEMEHTIB /151 )KYPHaAJIiCTCBKOT'0 IIPOEKTY.
25. Methods of evaluating digital media content and using results for future
projects.
26. Copyright and related rights in digital media: key principles and challenges.
27.Ethical standards of accuracy, balance, and responsibility in digital
journalism.
28. Protection of personal data and privacy in online journalism.
29. Ethical risks associated with the use of digital technologies and artificial
intelligence.
30. Analysis of typical ethical and legal violations in international digital media.
31. Key principles of solutions-based journalism in digital media.
32. The role of evidence and data in solutions-based journalism.
33. Audience impact and engagement in solutions-based digital stories.
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34. Limitations and criticisms of solutions-based journalism.

35. Main formats of audio content in digital media.

36. Stages of producing audio content for digital platforms.

37.Short-form video formats for online journalism.

38. Basics of video shooting for digital media (composition, lighting, sound).
39. Ethical and legal considerations in the use of audio and video materials.
40. Key stages of creating an original digital audio or video project.

41. Defining the concept, theme, and target audience of a digital project.
42.The role of research and references in authorial digital projects.

43. Scriptwriting and storytelling for audio and video formats.

44 Platform-specific requirements for digital journalistic content.

45. Adapting text, visual, audio, and video materials for different platforms.
46. The role of headlines and visual elements in content distribution.

47. Audience interaction and feedback mechanisms in platform environments.
48. Main funding models for digital media projects.

49. Developing a fundraising strategy for different types of digital media.
50. Crowdfunding and subscription models in digital journalism.
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Tema 15. Fundraising in digital media ... 32
OLITHIOBAHHS PE3YJIBTATIB ... rrereireiseesssssssssssssssssssssssssssssessssssssssssssssssssssssssssssesssssssssnns 34
JIITEPATYPA JIO KYPCY .ottt sesseessessessessssssssssssssssssssssssssssssssssssssssssssssssssesaees 36
W (1 1 PPN 40
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Hagsua/1bHO-MemooduyHe 8UOAHHA

Yknapaui

Tos10uko Hatastist BasiepiiBHa, KaHAMAAT HAYK i3 coljia/IbHUX KOMYHIKallii,
JlolleHT Kapepu KypHanictTuku JIBH3 «YxkHY »
CosiomiH €BreH OjsieKCaHAPOBUY, KaHIU/AAT HAYK i3 COLjia/IbHUX KOMYHIKaLi,
3aBiayBayd kadepu xxypHasictuku JIBH3 «YxxkHY»

BupooHuutso uudpposoro koHteHty / Digital content production

HaByasibHO-MeTOJUUYHHHN MOCIOHUK

Bupo6HunTBo nupposoro kKoHTeHTy / Digital content production
HaBYa/bHO-MeTOJUYHUN MOCIOHHMK [0 BUBYEHHA Kypcy s cTygeHTiB Oll
«MixkHapogHa KypHaJsicTuka» / ykaag.: Tonouko H. B., Costomin €. O. Yxropog,
2025.50c.

®opmat 60*84/16. Ilanip odic. l'apHiTypa Cambria.

Jpyk odc. YM. ApyK. apk. 1,66.
Tupax 50 npum.
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