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Final Project: Marketing Communication Strategy & Pitch Presentation 
Duration: 3–4 weeks (last part of the course) 
Objective: 
Students will develop a comprehensive marketing communication strategy for a new product or service and deliver a professional pitch presentation in English. This project integrates all key skills learned during the course, from persuasive writing to data-driven decision-making. 
  Project Overview: 
Each student (or team) will choose or create a product/service and develop a marketing communication strategy, including branding, digital promotion, and influencer outreach. The project will be presented in class as a simulated pitch to potential investors, clients, or stakeholders. 
Key Deliverables: 
1. Written Marketing Communication Strategy (3–5 pages) 
Students will submit a structured document detailing their strategy, which should include: 
  Product/Service Overview 
· Brief description of the product or service 
· Unique selling proposition (USP) 
· Target audience analysis 
  Brand Messaging & Positioning 
· Brand personality and tone of voice 
· Key messages for marketing campaigns 
  Digital Marketing & Social Media Plan 
· Recommended platforms (Instagram, LinkedIn, TikTok, etc.) 
· Content strategy (visuals, blog posts, videos, etc.) 
· Sample social media posts (with persuasive captions)   Influencer & Partnership Strategy 
· Proposed influencer collaborations 
· Justification for chosen influencers 
· Draft of an influencer outreach email 
  Crisis Management & Reputation Handling 
· Potential risks and challenges 
· Plan for responding to negative reviews or PR crises   Data-Driven Insights & Success Metrics 
· How they will track campaign success (KPIs, A/B testing, analytics) 
· Tools and methods for measuring engagement and ROI 
2. Pitch Presentation (8–10 minutes, with slides) 
Students will present their strategy as if they were pitching it to potential clients, investors, or stakeholders. The presentation should include: 
− A clear and engaging introduction (hook the audience) 
− A brief product/service overview 
− Explanation of the marketing strategy and key channels 
− Persuasive justification for the chosen branding and communication plan 
− A short simulated marketing ad or campaign sample (optional) 
− A data-driven approach (mentioning KPIs and expected impact) 
− A strong conclusion with a call to action 
 
3. Presentation Skills Focus: 
	− 	Clarity and confidence in English 
	− 	Effective use of persuasive language 
	− 	Professional tone and engagement techniques 
4. Evaluation Criteria (Suggested Weighting) 
  Written Strategy (50%) 
  Logical structure and clarity 
  Creativity and relevance of marketing plan 
  Proper use of persuasive and professional language 
  Application of course concepts (branding, digital marketing, etc.) 
  Pitch Presentation (40%) 
  Clear and confident delivery 
  Persuasiveness and engagement with the audience 
  Effective use of visuals and slides 
  Fluent use of professional English 
  Collaboration & Participation (10%) 
  Engagement in group discussions and peer feedback   Active participation in Q&A sessions after presentations 
  Additional Support for Students: 
· Peer review sessions to get feedback before final submission 
· 🖥 Workshop on presentation skills (optional) 
· Sample successful marketing presentations for inspiration 
