Перелік залікових питань з дисципліни
«Іноземна мова професійного спрямування»            
   	на 1 семестр 2024-25 н.р.  для студентів 
2 курсу спеціальності 6.073 Менеджмент
 
CHARACTERIZE 
 
1. Buyers, Sellers and the Market 
1.1 Customers and Clients 
1.2 Buyers and Sellers 
1.3 The Market 
1.4 Companies and Markets  
1.5 Competitors and Competition 
2. Finance and the Economy 
2.1 Personal Finance 
2.2 Financial Centers 
2.3 Stock Markets 
2.4 Trading 
2.5 Market Indexes  
3. Indicators 
3.1 Finance and Economics 
3.2 Inflation and Unemployment 
3.3 Trade 
3.4 Growth and GDP 
3.5 Peaks and Troughs 
3.6 Boom and Bust  
4. Management in Context 
4.1 Perspectives on Management 
4.2 Organization Structures 
4.3 Some Management Gurus 
4.4Management in Different Sectors 
4.5 Resources Managers Use 
5. People and Human Resources 
5.1 Recruitment and Selection 
5.2 Motivation and Job Design 
5.3 Performance, Appraisal, Feedback, Training and Development 
5.4 Teams 
5.5 Management Knowledge and Learning in Organization 
6.  Personal Skills 
6.1 Time and Time Management 
6.2 Projects and Project Management 
6.3 Stress and Stress Management 
6.4 Downshifting 
6.5 Modern Management Styles 
6.6 Empowerment  
7.  Business Across Cultures 
7.1 Cultures and Culture 
7.2 Managing Across Cultures 
7.3 Business and Familiarity 
7.4 Business Cards 
7.5 Dress Code 
7.6 Entertainment and Hospitality 
7.7 Cross-Cultural Communication 
8.  Ethics 
8.1 Social Marketing  
8.2 Code of Ethics 
8.3 Ethical Standards 
8.4 Ethical Investment 
8.5 Wrongdoing 
8.6 Bribery and Corruption 
8.7 Fraud and Embezzlement 
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Перелік екзаменаційних питань з дисципліни          
  «Іноземна мова професійного спрямування »               	
на 2 семестр 2024-25 н.р.  для студентів 
2 курсу спеціальності 6.073 Менеджмент  

CHARACTERIZE
1.  Branding 
1.1 Brand Platform 
1.2 Brand Management 
1.3 Brand Strategy 
1.4 Common Brand Values 
2. Publicity and Promotion 
2.1 Media Strategy 
2.2 Media Planning 
2.3 Media Buying 
2.4 TV and Radio 
2.5 Outdoor Advertising 
3. Press 
3.1 Newspapers 
3.2 Magazines 
3.3 Printed Documents 
3.4 Internet 
3.5 Search Engine Marketing 
4.  Public Relations 
4.1 Corporate Communications 
4.2 Media Relations 
4.3 Lobbying 
4.4 Event and Sport Sponsorship  
4.5 Crisis Communication 
4.6 Corporate Blogging  
5.  Telephone and Email 
5.1 Telephones and Beyond 
5.2 Doing Things over the Phone 
5.3 Phoning Scenario 
5.4 Giving and Taking Messages 
5.5 Making Arrangements 
5.6 Emails 
6.  Meetings 
6.1 Types of Meetings 
6.2 Role of the Chairperson 
6.3 Points of View 
6.4 Agreement and Disagreement 
6.5 Discussion Techniques 
7.  Presentations 
7.1 Types of Presentations 
7.2 Dos and Don’ts: Preparation  
7.3 Dos and Don’ts: Timing 
7.4 Dos and Don’ts: Voice 
7.5 Dos and Don’ts: Body Language  
7.6 Rapport with the Audience 
7.7 Visual Aids 
7.8 Closing and Dealing with Questions 
8.  Negotiations 
8.1 Types of Negotiations 
8.2 Bargaining 
8.3 Negotiating Scenario 
8.4 Negotiating Styles 
8.5 Probing 
8.6 Trade-offs 
8.7 Confrontational Negotiating Tactics 
8.8 Dealing with Problems 
8.9 Agreements and Contracts 
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